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ABSTRACT

This study explores how social communication and language use among university students are shaped by digital 
media, using a critical multiliteracies perspective. In an era where online interaction dominates daily communication, 
especially among youth, understanding the evolving nature of language practices becomes crucial. The study involved 
40 EFL undergraduate students from Universitas Muhammadiyah Tangerang who participated in project-based tasks in-
volving digital literacy, reflective writing, and multiliteracy activities. Data were collected through student-created dig-
ital artifacts, observations, and reflective interviews. The analysis revealed that students used a blend of formal and in-
formal language, frequently engaging in code-switching, digital slang, and multimodal expressions to construct meaning 
and identity. While digital tools facilitated creativity and expressive freedom, challenges emerged in maintaining aca-
demic tone and critical awareness. The findings highlight the importance of integrating multiliteracies pedagogy into 
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language education, enabling students to critically navigate digital discourse while developing communicative compe-
tence. This study contributes to the growing body of research on digital literacies by offering insights into how multi-
lingual learners make sense of social interaction in technologically mediated environments. It also offers pedagogical 
implications for language teachers seeking to bridge traditional literacies with the evolving demands of the digital age.
Keywords: Literacy Skill; Social Interaction; Language Usage; Digital Era; Multiliteracy

1.	 Introduction
In contemporary society, technology and the inter-

net have become integral to the daily lives of individuals, 
characterizing this period as the digital era. This era has 
introduced significant transformations in communication, 
driven by the rapid advancement of digital technologies 
connected to the internet. The widespread availability of 
smartphones, laptops, and diverse internet networks has ef-
fectively addressed various needs across multiple sectors, 
particularly in information technology [1]. 

Moreover, the digital era has created substantial op-
portunities for innovation and achievement across various 
domains, including ideological, economic, cultural, and 
political spheres. The term “digital age” describes the pe-
riod that began with the widespread adoption of digital 
technology at the close of the 20th century and continues 
to evolve alongside advancements in technology, becom-
ing increasingly embedded in everyday lives. Embracing 
the changes brought about by the digital age is essential for 
fostering growth and success in an interconnected global 
landscape [2].

The rapid growth of technology and the internet also 
has a significant influence on language use, which can be 
seen in the decline in the level of ability of several gen-
erations in good oral communication, without using code 
mixing or code switching in interacting [3]. In plain view, 
the oral interaction using codes between slang, foreign 
languages, national languages, and local languages is once 
encountered when the young generation interacts among 
them on campus or public spaces. Moreover, the occur-
rence of such interaction models is also inseparable from 
the rapid development of cyberspace that can be accessed 
by anyone and anywhere, such as Facebook, Instagram, 
TikTok, Telegram, YouTube, etc. Furthermore, the young 
generation communication model not only changes in oral 
interaction, but in all lines of communication, which even-
tually creates new forms of communication, such as the 

use of emojis, hashtags, shorthand, images, GIFs, etc.
The rise of digital platforms—such as Instagram, Tik-

Tok, Telegram, and YouTube—has created new models of 
communication that are more informal, visual, and imme-
diate. Language has evolved into hybrid forms, combining 
text with digital visuals such as hashtags, stickers, GIFs, 
and memes. One significant example is the influence of 
K-pop culture, especially BTS, which has promoted the 
use of Korean phrases, expressions, and interaction styles 
in global online communication among youths [4]. This 
linguistic influence is evident in their online interactions, 
where fans often incorporate Korean words, expressions, 
and even sentence structures into their English conversa-
tions. Moreover, BTS’s use of social media platforms like 
Twitter, Instagram, and Weverse has fostered a unique 
mode of communication characterized by emojis, hashtags, 
and playful language, further blurring the lines between 
different linguistic registers. As a result, the pervasive 
presence of K-pop, particularly BTS, contributes signifi-
cantly to the evolving landscape of youth language, where 
cultural influences intertwine with digital communication 
trends, shaping a vibrant and dynamic linguistic repertoire 
among the younger generation. 

At the same time, the digital communication landscape 
raises concerns about the quality of interaction, politeness 
norms, and clarity in language use. Informal styles dom-
inate, yet the awareness of language as a reflection of so-
cial identity and interpersonal relationships is often over-
looked. These phenomena raise a crucial question: how 
can we ensure that digital communication remains socially 
and ethically responsible?

This is where critical multiliteracies offer a vital lens. 
Moving beyond traditional literacies, the concept empha-
sizes the ability to engage with diverse forms of commu-
nication—textual, visual, spatial, and digital—while de-
veloping critical awareness of the power, bias, and social 
implications embedded in language use. Despite some 
existing studies on language use in digital spaces, there re-
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mains a gap in understanding how young people critically 
navigate their social interactions and multiliteracy practic-
es, especially in the Indonesian context.

The use of language in the digital era has created a 
strong sense of urgency across various sectors, as individu-
als, organizations, and governments must quickly adapt to 
rapid technological change. In business, companies must 
continuously update their digital strategies to remain com-
petitive in a fast-evolving market. In education, the way 
students learn has shifted, requiring teachers to embrace 
new technologies to prepare learners for the digital work-
force. Governments, too, must adapt by providing efficient 
and secure digital services that meet public needs. In the 
health sector, digital advancements in medical technology 
have supported professionals in delivering improved care. 
Meanwhile, the rise of online activities has increased the 
demand for strong digital security to protect data and pre-
vent cyber threats. These changes highlight the pressing 
need for all sectors to embrace innovation to stay relevant, 
efficient, and secure in this digital age [5,6]. In line with the 
digital communication and language use, multiliteracy crit-
icism can be the solution to see the situation and condition 
among young generation interaction. Critical multilitera-
cy in social communication and language usage is an ap-
proach that emphasizes the importance of developing criti-
cal thinking skills, particularly in the way we use language 
and communicate in various social contexts. Through 
multiliteracy critics a use of language can be analysed 
more deeply, because language not only about conveys 
information but also reflects social forces, identities, and 
cultural practices in a particular society. Therefore, a view 
related to critical multiliteracy needs to be understood as 
one approach in critiquing the social, cultural, and political 
contexts in which the use of language and social communi-
cation occurs. 

This research begins with the phenomenon observed 
among the younger generation living around Tangerang 
and Jakarta, and this study examines their language use 
in both online and offline communication. For a moment, 
it seems that the young generation is too ignorant and re-
laxed when communicating and even more inclined to pre-
fer in using abbreviations of words, slang words, it is not 
uncommon for them to even use emojis when communi-
cating online. Consequently, it is feared that the declining 

awareness of the younger generation in using good com-
munication language will create a gap in understanding 
and application of good language for the young generation 
of Indonesia. With these concerns, researchers conducted 
studies related to social communication and language use 
among the younger generation, because according to a lin-
guist that the speaker of the language will affect the conti-
nuity and preservation of the language itself [7]. 

The research will be conducted in two different areas 
of Indonesia, each representing distinct social communi-
cation styles shaped by their cultural contexts. Jakarta, the 
capital city, is known for its diverse population and cul-
ture. It functions as a melting pot of various ethnicities and 
languages, with Bahasa Indonesia serving as the national 
language [8]. In Jakarta, many young people also communi-
cate in English, particularly in social contexts such as busi-
ness, education, and entertainment. In contrast, Tangerang 
is a city in the province of Banten, adjacent to Jakarta. It 
has a more homogeneous population, with most residents 
primarily speaking Bahasa Indonesia. However, due to its 
proximity to Jakarta, many young people in Tangerang 
also use English in their daily lives, especially in academic 
and professional settings [9].

In terms of social interaction, Jakarta and Tangerang 
also have different characteristics. Jakarta is a fast-paced 
and dynamic city, offering diverse range of social activities 
and events where young people can interact with people 
from different backgrounds and cultures, while Tangerang 
is a city that exhibits a more relaxed atmosphere and ad-
heres to a more conventional approach to social engage-
ment [10]. The adolescent cohort tends to primarily involve 
themselves within the confines of their particular social 
groups and familial spheres.

These places are chosen due to the situation and lan-
guage transformation among the young generation is mas-
sive in their social media platform or daily interactions. 
The investigation of language usage and social interaction 
among younger generations in Jakarta and Tangerang has 
the potential and valuable insights into the cultural and lin-
guistic variations prevalent in these two regions.

Otherwise, in the context of social communication 
and language usage, critical multiliteracy involves several 
key components, such as Interpersonal skills: the ability 
to communicate effectively in different social contexts, 
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including awareness of how language use affects interper-
sonal relationships and how to use language in building 
positive relationships and resolve conflicts [11–13].

This involves an understanding of how language use is 
shaped by different social and cultural contexts, and how 
to use language effectively in different settings. Critical 
analysis: The ability to critically analysis language use in 
different contexts, including the social, cultural, and polit-
ical implications of language use. Otherwise, the engage-
ment with the comprehension of how language can be em-
ployed to fabricate and fortify power structures, along with 
the means to question and oppose the utilization of oppres-
sive language.

In line with that, the implementation of critical multili-
teracy in social communication and language use stands as 
a noteworthy approach capable of fostering the acquisition 
of skills and awareness essential for effective communica-
tion within a diverse and complex society. Furthermore, it 
poses a challenge to social disparities and injustices (Lau-
ren, 2016).

This study aims to address the social communication 
and language use phenomena among the younger genera-
tion in their interactions. The objective is to find answers 
to several research questions: (1) How does the young 
generation interact socially communication interaction in 
the digital era? (2) How is language usage by the young 
generation in their social communication?  (3) How can 
multiliteracy critics be involved in the young generation’s 
communication and language use? 

The study about social communication and language 
usage is not something new in this era, but throughout this 
research, the researcher would like to emphasize the lan-
guage use and social communication in the digital era, due 
to the young generation’s interaction having lots of styles 
and obstacles.  

1.1.	Social Communication in the Digital Era

The models of communication in the current digital 
era exhibit a wide range of diversity, encompassing di-
rect communication such as face-to-face interaction, as 
well as communication facilitated through the internet 
network utilizing platforms like social media, WhatsApp, 
Messenger, Facebook, Instagram, email, and numerous 
others. However, people today more often use social me-

dia—such as WhatsApp and Messenger—for interaction 
and communication. With the transformation of societal 
interaction paradigms, individuals must gain a profound 
understanding of the rules, regulations, and protocols of 
electronic communication to prevent misunderstandings 
among users and interlocutors. It is common for certain 
individuals, particularly those who are younger, to use 
symbols or emojis in digital communication. In conjunc-
tion with reducing the duration required to construct writ-
ten discourse, this approach also facilitates the expression 
of their sentiment  [14,15] .

Furthermore, relying on emojis, and certain symbols 
in digital communication can make users lazier in con-
structing text by , so attention to proper language use in 
the digital age is necessary to ensure communication re-
mains understandable, polite, and effective for the future 
generation. 

The development of digital technology has expanded 
opportunities for social communication, making social me-
dia a very popular medium among teenagers, students, and 
workers [16]. However, the use of language in this digital 
space often poses challenges, such as maintaining polite-
ness, interpreting emojis, understanding abbreviated mes-
sages that cause misunderstandings, and conflicts between 
individuals or groups. 

For a digital generation, digital literacy and under-
standing of the use of good and correct language are highly 
recommended in avoiding digital communication conflicts. 
Previous research also note that while digital platforms 
provide a separate space in interact, users sometimes for-
get thatrecipients have their own emotions and ways, when 
getting digital messages, especially the messages include 
abbreviations, emojis or memes [17]. This also requires a 
person to practice language in communicating according to 
existing semantic rules to avoid these misunderstandings. 
Social communication in the digital era refers to the way 
of communication and social interaction among population 
with technology. Through the internet and social media, 
digital communication has become a pervasive and influ-
ential part of social life, 

In line with that, social communication in the digital 
era takes many forms, including: (1) Instant Messaging: 
People can share text, photos, and multimedia and con-
verse in real time with one another by using instant mes-
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saging services like Facebook Messenger, WhatsApp, 
and Telegram. (2) Social Media: People may interact and 
communicate with others to share information, and de-
velop connections using social media platforms such as 
Facebook, WhatsApp, Instagram, Snapchat, and Twitter, 
Video Calls: Video calling services like Zoom, Skype, and 
FaceTime enable individuals to have face-to-face conver-
sations, even if they are in different locations. (3) Online 
Gaming: Online gaming platforms such as Fortnite, Mine-
craft, and League of Legends allow players to interact with 
each other in virtual worlds and communicate through in-
game chat or voice chat [18].  

Digital technology’s role in social communication has 
significantly impacted-society by changing how people in-
teract and communicate, the speed and frequency of com-
munication, and the types of relationships formed. Digital 
communication has additionally facilitated the process of 
establishing connections with individuals who reside in 
far-flung locations or possess similar interests, thereby en-
hancing the overall  communication 

However, digital communication can also lead to prob-
lems such as cyberbullying, privacy concerns, and a lack 
of face-to-face interaction. It is important for individuals to 
use digital communication responsibly and balance it with 
other forms of communication.

1.2.	Characteristics of Social Communication 
in the Digital Era

The digital era has brought tremendous change in 
interaction and communication styles. Some studies iden-
tify characteristics of social communication in the digital 
era:, (1) Instantaneous: Digital communication allows 
people to connect with each other instantly, regardless of 
their location. Furthermore, the expectation of immediate 
responses and constant connectivity. (2) Global: Digital 
communication has made it easier for people to connect 
with others across the world [19]. Otherwise, This globali-
sation can connect with others across diverse cultures and 
backgrounds. (3) Informal: Digital communication tends 
to be more informal than traditional forms, leading to the 
development of new forms of language such as emojis, 
acronyms, and slang specific to digital communication. 
(4) Multimedia: Digital communication allows for the ex-
change of multimedia content, such as photos, videos, and 

audio recordings [20], making correspondence more expres-
sive and enabling clearer sharing of their experiences.) (5) 
Long-lasting: digital communication is frequently perma-
nent, which means that messages and content can be saved 
and accessed at any time. This has prompted worries about 
protection and the permanence of online correspondence 
[21].

1.3.	Language Use in the Digital Era

This section highlights the notable shifts in language 
usage and communication methods in the digital age. 
These changes manifest in various ways, including: (1) 
Abbreviations and Acronyms. People often use abbrevia-
tions and acronyms in digital communication to save time 
without losing the message meaning. For the examples 
“LOL” (“laugh out loud”), “GTG”  (“going to go”),  and 
“OMG” (“Oh my God”). (2) Emoticons and Emojis [7,22]. 
Digital communication has popularized the use of emot-
icons and emojis, which are graphical representations of 
emotions, objects, or concepts. They are often used to 
convey nonverbal cues, such as sarcasm or humour, which 
may be lost in text. (3) Slang and Jargon: Digital commu-
nication has given new slang and jargon, which are often 
specific for online communities or social groups. For ex-
ample, “FOMO” (“fear of missing out”). (4) Language 
Mixing: The digital era has made it easier for people to 
communicate across languages and cultures. Thus, indi-
viduals use words or expressions from various dialects in 
a similar sentence, and code blending has become more 
normal in computerized correspondence. Indonesian also 
features “bahasa Jaksel”, a mixed language of Indonesian 
and English, exemplified by “gw butuh healing” ( I need 
to refresh my mind). (5) Informality [23,24]. Digital commu-
nication is often more informal than traditional forms of 
communication, leading to the creation of new forms of 
language, such as Internet slang, that are specific to digital 
communication.

All in all, language use in the computerized time is set 
apart by an accentuation on speed, efficiency, and casual-
ness. Moreover, the emergence of new semantic structures 
specific to digital correspondence has affected how people 
interact with one another.
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1.4.	Social Communication and Multiliteracies 
Critics  

Social communication and critical literacy are import-
ant skills in today’s fast-paced and interconnected world. 
Social correspondence includes the capacity to connect 
really and fittingly with others in various social circum-
stances, both online and offline. On the other hand, multili-
teracies critics involves the ability to analysis and evaluate 
various forms of media and communication, such as news 
articles, advertisements, and social media posts, to assess 
their credibility and underlying messages. 

In an era shaped by pervasive digital connectivity, so-
cial communication and multiliteracies critics emerge as 
vital frameworks for understanding how the younger gen-
eration navigates meaning, identity, and interaction across 
online and offline spaces. Social communication is not 
merely conveying messages but negotiating meaning in 
context—requiring sensitivity to tone, audience, platform, 
and cultural norms. In digital settings, this process be-
comes more complex as non-verbal cues are often substi-
tuted with emojis, abbreviations, or multimodal elements, 
challenging traditional communication norms.

Meanwhile, multiliteracies critics provide a critical 
lens to examine not only how texts are consumed and pro-
duced but also how power, ideology, and identity are em-
bedded in everyday digital communication. Originating 
from the work of the New London Group [25]  and further 
refined by scholars like Cope and Kalantzis [26], multilitera-
cies critics urge individuals to reflect on how language and 
representation shape social inclusion and exclusion. It em-
phasizes the need for communicators to interrogate what is 
said, how it is said, and why it is said that way, especially 
in a global digital culture saturated with curated narratives, 
performative identities, and algorithmic influences.

In youth social communication, multiliteracies critics 
challenge the assumption that digital fluency equates to 
critical engagement. Scrolling, swiping, posting, or shar-
ing does not automatically imply understanding the ethical 
and ideological implications behind language choices [27]. 
Through this lens, researchers and educators are encour-
aged to guide young individuals not only to use language 
but also to question it: Who is represented? Whose voices 
are amplified or silenced? What assumptions underlie viral 
content or trending terms?

Ultimately, integrating social communication with 
multiliteracies critics enables deeper inquiry into how 
youth construct meaning, negotiate belonging, and partic-
ipate in discourse. It moves beyond functional literacy to 
foster reflective, inclusive, and socially aware communica-
tion where digital expression is not only efficient but also 
ethical and transformative.

1.5.	Assessing Social Communication and 
Language Use in the Digital Era 

Since 21st century learning is known globally, assess-
ing social communication and language use in the digital 
era is a complex and multifaceted process. With the rise of 
social media and digital communication technologies, peo-
ple now communicate more frequently and in more varied 
ways than ever [28]. This presents a unique set of challenges 
and opportunities for researchers and practitioners who are 
interested in assessing social communication and language 
use.

Moreover, it is also important to consider the ethical 
implications of assessing social communication and lan-
guage use in the digital era. Privacy concerns must be con-
sidered when collecting and analysing data, particularly 
when working with sensitive information such as personal 
communications or health records [29]. 

Moreover, assessing social communication and lan-
guage use in the digital era should not only be based on 
theoretical models but also on actual usage and attitude in 
daily communication. For instance, evaluating politeness 
in greeting and responses within digital communications 
[30,31]. Additionally, for communication to proceed smooth-
ly, it is crucial to know one’s interlocutor—including their 
age, employment history, educational background, and 
other relevant details—to tailor polite language use. These 
factors should also be considered when evaluating social 
communication and language use in this digital era.

In conclusion, assessing social communication and 
language use in the digital era requires a thoughtful and 
multi-faceted approach that considers a wide range of 
factors, including technological trends, communication 
habits, and ethical considerations. By carefully designing 
studies and using a variety of data collection and analysis 
methods, researchers and practitioners can gain valuable 
insights into how people communicate and use language in 



209

Forum for Linguistic Studies | Volume 07 | Issue 09 | September 2025

the digital age.

2.	 Materials and Methods
This study employed a qualitative approach with a de-

scriptive-interpretive design to explore the patterns of so-
cial communication and language use among young people 
in the digital era. The research focused on individuals aged 
18 to 30 living in Jakarta and Tangerang, Indonesia, in-
cluding university students and young professionals. A to-
tal of 40 participants were selected via purposive sampling, 
ensuring that all respondents had regular engagement with 
digital communication platforms.

Data collections were conducted through three main 
instruments: observation, interviews, and a questionnaire. 
The observation process was carried out over several 
months through a participatory approach, allowing the re-
searcher to observe communication behaviors in both face-
to-face and digital environments naturally. This approach 
aimed to uncover habitual language use and interactional 
styles of the young generation.

 The semi-structured interviews, consisted of 10 
open-ended questions and were conducted online to gain 
deeper insights into participants’ language preferences and 
social interaction experiences. Meanwhile, the question-
naire focused on how participants apply their multiliteracy 
skills in communication. It used a five-point Likert scale 
ranging from 1 (strongly disagree) to 5 (strongly agree). 
Participants were categorized based on gender, occupa-
tion, and age; all respondents participated in every phase 
of three data collection. This triangulation strengthened the 
validity of the findings by capturing both observable be-
haviors and self-reported experiences of language use and 
communication in digital contexts.

Table 1 presents the demographic distribution of study 
participants. The study involved a total of 40 purposively 
selected participants representing young individuals aged 
18 to 30 residing in Jakarta and Tangerang. Participants 
were divided into three demographic groups—reflecting 
diversity in gender, occupation, and educational back-
ground— to align with the study’s objective of understand-
ing language use and social communication patterns across 
different social roles within the same age range.

1. Female Workers (18–30 years old)
Fourteen female workers were actively working in var-

ious professional sectors. Their inclusion provided insights 
into the social and linguistic behaviors of young women in 
real-world, workplace communication settings, both online 
and offline.

2. Male Workers (18–30 years old)
This group comprised 12 males workers. Their re-

sponses contributed to understanding gendered communi-
cation practices and digital engagement in both work-relat-
ed and informal social interactions.

3. University Students (Undergraduate and Postgradu-
ate, Male and Female)

Fourteen university students—both male and female—
were enrolled in undergraduate and postgraduate pro-
grams. They represented the academic population regularly 
engaging with digital tools for educational, social, and per-
sonal purposes.

This distribution ensured a balanced representation of 
genders and social contexts (work and education). All par-
ticipants were actively involved in digital communication 
environments and participated in the study through obser-
vation, questionnaires, and interviews, which allowed the 
researcher to capture authentic, real-time language use and 
reflections grounded in their daily communication practices.

 Table 1. Total of Respondents.

Respondents Number of Respondents

Female worker (18–30 years old) 14 people

Male worker (18–30 years old) 12 people

Female and male university students
(Undergraduate and postgraduate students)

14 people

Total respondent 40 people
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3.	 Results

3.1.	The Questionnaire data of Youth Social 
Interaction in Digital Era 

The young generation is perhaps the most digitally 
connected in history and used digital communication ex-
tensively to interact with others. There are several ways in 

which young people use digital communication to interact 

with others [32]. One of the most common methods is using 

social media platforms such as Facebook, Instagram, Twit-

ter, Messenger, and Snapchat. These platforms allow young 

people to connect with friends and peers, share photos and 

videos, and engage in conversations. These phenomena can 

be seen in the young generation in Figures 1 below: 

 

Figure 1. Total Responses of Young Generation Preferences Social Interaction in The Digital Era.

The analysis of questionnaire responses revealed a 

strong digital awareness and communicative adaptability 

among young respondents. Most participants felt comfort-

able in expressing their thoughts through digital platforms 

rather than in face-to-face conversations, indicating a pref-

erence for the reflective and less confrontational nature of 

online communication. The use of emojis is widely rec-

ognized as an effective tool for expressing emotions and 

intentions, highlighting the value of visual and multimodal 

elements in digital interactions. Additionally, most of re-

spondents emphasized the importance of politeness and re-

spectful language, even in informal online settings, reflect-

ing a strong sense of digital etiquette.

There was also substantial agreement regarding the 
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use of abbreviations and informal expressions, which 
many respondents view as efficient for digital communica-
tion. Furthermore, participants demonstrated a high degree 
of adaptability by adjusting their language based on the 
platform they are using, such as social media, messaging 
apps, or email. They were also aware that language misuse 
can cause misunderstandings or conflicts, demonstrating a 
critical understanding of ethical online communication.

The ability to emphasize meaning through written 
tone—such as the use of capital letters and punctuation—was 
also seen as an effective strategy. Respondents acknowledge 
frequently encountering hoaxes or misinformation, which 
some attribute to unclear language or poor communication 
ethics.  Respondents strongly emphasized the flexibility and 
convenience offered by digital platforms, particularly for 
managing communication time and space. Finally, there was 
remarkable agreement that critical interpreting digital mes-
sages—including tone, context, and content—is a necessary 
skill in the digital age. Collectively, these findings support 
the growing importance of multiliteracy critics and digital 
literacy in shaping effective, ethical, and reflective commu-
nication practices among today’s youth. In detail, the dia-
gram also illustrates that were 190 responses (47.5%) in the 
“Agree” category, making it the most popular choice. This 
indicates that most young people share similar views on the 
phenomenon of language use in digital interactions, such as 
awareness of etiquette, effectiveness of emojis, and flexibili-
ty of online communication [33].

Moreover, 145 responses (36.25%) chose “Strongly 

Agree,” reinforcing that most respondents strongly support 
or feel confident about the statements presented in the in-
strument. Thus, 11 responses (2.75%) fell into the “Neu-
tral” category, indicating that a small portion of respon-
dents have not formed a firm stance on certain statements. 
10 responses (2.5%) selected “Disagree,” which may indi-
cate uncertainty or differing viewpoints on certain topics. 
At the end, no responses fell into the “Strongly Disagree” 
category, indicating that no respondents firmly rejected the 
statements related to this topic.

In conclusion, these data indicate that the level of ac-
ceptance and awareness among young people regarding 
digital communication practices are very high in terms of 
ethics, flexibility, and effective interaction strategies in 
digital media. This underscores the urgency of multilitera-
cies critics and digital literacy education in the context of 
YG and social communication today.

3.2.	The Interview of YG Language Use in 
Their Interaction  

The language used by the young generation in their 
social communication has been heavily influenced by the 
widespread use of digital communication technologies. 
This has resulted in the emergence of new forms of lan-
guage and communication that are often characterized by 
brevity, informality, and the use of emojis and other visual 
elements (Banerjee, 2014) . Moreover, the language uses 
in this research can be seen in Figure 2 below:
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Figure 2. Young Generation Language Use in the Digital Era.
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This graph illustrates young people’s perceptions of 
language use in digital social interactions across 10 the-
matic indicators based on [34] derived from interviews 
with 40 participants. Each colour on the figure represents 
a different indicator, and the height of the area indicates 
the level of recognition or respondents’ agreement to each 
raised issue. 

The most dominant indicator is indicator 10 (“Dig-
ital communication is more flexible and adaptable with 
time”,  light yellow), confirming that most respondents 
perceive digital communication as efficient and flexible in 
, preferring to use abbreviations alongside polite language. 
Otherwise, the abbreviations sometimes enhances commu-
nication flow and more flexible condition. This reflects the  
younger generation’s preference for communication plat-
forms that allow them to adjust communication across time 
and space according to their needs.

Furthermore, the 9th indicator (“Emphasizing my 
point clearly through intonation or writing style,” light 
gray) and indicator 8 (“The abbreviation of words nev-
er makes me confuse,” light orange) also received high 
scores. This indicates that most younger generation feel 
comfortable expressing meaning through digital language 
styles such as abbreviations and written emphasis (e.g., 
capital letters, emoticons, punctuation marks). This indi-
cates high awareness of the expressive function of writing 
style in online communication and highlight that one of the 
most notable features of youth language usage is the prev-
alence of abbreviations and acronyms. For example, in-
stead of typing out the full phrase “laugh out loud,” young 
people may simply use the acronym “LOL,” and instead of 
writing out “talk to you later,” they may use “TTYL.” This 
phenomenon shows that the younger generation prefers to 
use simple forms over complete, longer phrases in digital 
communication. This use of abbreviations and acronyms 
has become commonplace in digital communication and 
reflects a desire for brevity and efficiency.

Indicator 7 (“Having a good attitude and opportunity 
to appreciate everything”, light purple), showed that re-
spondents were enthusiastic and sad when they encounter 
impolite language, as polite language helps make com-
munication partners comfortable. Indicator 6 (“I always 
identify and analyse messages in digital communication, 
green” ) are also scored significantly. This shows that most 

respondents are aware of positive values in communication 
and strive to remain critically evaluate messages—includ-
ing the possibility of bias, inaccuracies in meaning, or even 
hoaxes.

Interestingly, indicator 4 (“Lots of hoaxes because lan-
guage usage rules are not really implemented,” dark yel-
low) also appears strongly in most samples. This reflects 
the concerns of the younger generation about the spread of 
false information due to weak mastery of ethics or rules of 
language use in the digital realm.

Meanwhile, indicators 2 (polite language use) and 1 
(emotional responses to coarse language) remained present 
but not as strong as were less pronounced than other indica-
tors. This indicates that while language ethics are still val-
ued, the younger generation’s primary focus tends to be on 
efficiency and expression of meaning rather than formality.

Overall, interview data show that the younger gen-
eration tends to be adaptive, expressive, and beginning 
to demonstrate critical awareness of digital communica-
tion. They adapt their language style to the context of the 
platform and understand the challenges posed by online 
communication, such as potential for misinformation and 
misunderstandings. These findings underscore the urgency 
of digital literacy and multiliteracies education in the EFL 
curricula, enabling students can develop reflective, ethical, 
and contextual communication skills.

3.3.	 The Data of Multiliteracy Critics in So-
cial Interaction and Language Use 

Effective communication and language proficiency 
are significantly shaped by an individual’s literacy, en-
compassing robust reading skills, domain knowledge, and 
critical literacy. In essence, a person’s multiliteracy plays 
a crucial role in how individuals communicate and employ 
proficient language during interactions [35].

Multiliteracy critics can play an important role in help-
ing young people navigate the complex landscape of dig-
ital communication and language use [36,37]. By promoting 
critical thinking and analysis, multiliteracy critics can help 
young people develop the skills they need to effectively 
communicate and interact with others in the digital age. 
Table 2 is represents the result of questionnaire in relation 
with how young generation multiliteracy critics among 
their society; 
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Table 2. Data Questionnaire Related to YG Multiliteracy Critics in Social Interaction and Language Use.

No Questions Agree Neutral Disagree

1 I use informal/slang more often when talking to friends 78% 12% 10%

2 I mix Indonesian and foreign language when communication 65% 65% 65%

3 I noticed that the style of language I use changes depending on the context (e.g. formal vs. casual) 83% 83% 83%

4 I use emojis to express emotions while chatting online 85% 13% 2%

5 I use GIFs, stickers, or memes in conversations on social media 72% 20% 8%

6 I watch or create content (TikTok, Reels, YouTube Shorts) as part of social interaction 68% 22% 10%

7 I can distinguish hoax information during communication 56% 30% 14%

8 I feel it‘s important to think critically before sharing content on social media 81% 14% 5%

9 I understand that the language I use can reflect my identity and social position 67% 20% 13%

10 I often criticize certain information and the use of terminology when interacting 54% 28% 18%

Based on the questionnaire, 78% of the younger 
generation admitted to using informal or slang language 
more often in their daily communication, and 65% are 
used to mixing Indonesian and English, reflecting flexi-
ble and contextual communication patterns. In addition, 
83% of respondents stated that they adjust their language 
style according to the situation, showing a high aware-
ness of pragmatics. In digital communication, 85% fre-
quently use emojis to express emotions, 72% use GIFs, 
stickers, or memes, and 68% are active in short video 
content such as TikTok or Reels, signalling the dom-
inance of visual communication in their interactions. 
Meanwhile, in terms of critical multiliteracies, 81% of 
respondents felt it was important to think critically be-
fore sharing digital content, yes only 56% felt able to 
distinguish between valid information and hoaxes, sug-
gesting that evaluative literacy need to be improved. 
Additionally, 67% alized  that language reflects social 
identity, and 54% had discussed social issues online. 
This data shows that young people have developed com-
plex forms of multiliteracies, although they still need to 
strengthening in aspect of  information evaluation and 
critical engagement in social discourse.

4.	  Discussion

4.1.	The Social Communication Interaction in 
Digital Era of Young Generation 

 Most of respondents prefer to communicate via social 
media. This choice reflects the communication patterns of 
the younger generation, which now dominants in the digi-
tal world [38]. Social media is not only a means of exchang-
ing messages but also a new social space facilitate the 
connections, self-expression, and cross-border interactions. 
This indicates that communication is no longer limited to 
face-to-face interactions, but has evolved into text-based, 
image-based, symbol-based, and video-based communica-
tion that is instantaneous and flexible.

Interestingly, the trend toward online communication 
extends beyond social media into the world of web-based 
gaming. Multiplayer online games have become a significant 
medium for social interaction among the younger generation. 
Through these games, they form global communities, inter-
act via in-game chat, and collaborate with players from vari-
ous countries. This demonstrates that digital communication 
is not merely a form of entertainment but also a virtual social 
space that strengthens their interpersonal connections.
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However, this phenomenon also presents challenges. 
The habit of communicating online tends to weaken direct 
(face-to-face) communication skills, as digital interactions 
do not require non-verbal expressions such as eye contact, 
voice intonation, or body language [39]. Many of them are 
more comfortable interacting virtually but struggle with 
direct interpersonal communication. This is noteworthy in 
the social development of the younger generation: they ex-
cel at forming digital relationships but experience declines 
in conventional social interactions skills.

Beyond entertainment, digital communication is wide-
ly used in the educational realm. Learning apps and online 
platforms enable young people to connect with teachers 
and classmates, collaborate on projects, and access global 
learning resources. Digital media, in this context, serve as 
both collaboration tools and bridges between their academ-
ic and social needs [40,41].

Thus, social media, online games, and other digital 
platforms are not merely ordinary communication tools 
but new social spaces where the younger generation can 
express their identities, build connections, and develop 
multiliteracies skills that align with the challenges of the 
digital age.

In conclusion, young people use digital communica-
tion extensively to interact with others in a wide variety of 
ways, where the digital platform can be used without any 
limitation. Social media and messaging applications are 
sometimes also utilized for improving the way of commu-
nication in implementing a good language during online 
gaming and educational platforms. Digital communication 
is integral to how young people in Indonesia—especially 
those live in Tangerang and Jakarta—connect with others 
and navigate the world around them.

4.2.	Language Usage by Young Generation in 
Their Social Communication

 Language usage of the young generation in social 
communication has evolved significantly with the rapid 
advancement of digital technologies and the proliferation 
of online platforms. One prominent characteristic is their 
linguistic behaviour for informal language and slang. This 
form of expression plays a vital role in constructing group 
identity, signalling belonging, and establishing rapport 
among peers. Numerous studies highlight that a substantial 

percentage of young people opt to use slang in daily con-
versations, particularly when interacting with their peers, 
as a strategy to bridge communication gaps and express 
solidarity [42–44].

Slang usage among the youth is not merely a linguistic 
choice but also a reflection of their cultural alignment and 
generational identity. For instance, terms like “lit” (exciting 
or excellent), “on fleek” (perfectly styled), or more recent-
ly “rizz” (charisma) are deeply embedded in youth culture 
and are spread and reinforced through platforms such as 
TikTok, Instagram, and Twitter [45,46]. These expressions 
typically do not conform to standard language norms and 
are rare in formal writing or speech, yet thrive in informal 
digital spaces. The rapid emergence and evolution of new 
slang also underscores the dynamic and transient nature of 
youth language, often leaving older generations unfamiliar 
or even excluded from certain communicative practices.

Another defining feature of the young generation’s 
communication style is reliance on multimodal elements 
such as emojis, stickers, GIFs, and memes. Emojis have 
become powerful semiotic tools for conveying emotional 
nuances, social cues, and affective stances that are other-
wise difficult to articulate through text alone [47–49]. Emojis 
serves not only as complements to written language but 
also sometimes as a replacement for words entirely, offer-
ing a more efficient and expressive mode of interaction. 
For instance, a single heart emoji can encapsulate affec-
tion, support, or agreement depending on context. Similar-
ly, animated GIFs can capture reactions with subtlety and 
humour, enriching digital dialogue and creating shared cul-
tural references.

Moreover, these visual modes of communication also 
contribute to the brevity and immediacy that characterize 
much of youth discourse. In an age dominated by instant 
messaging and short-form content, the young generation 
tends to favor concise and impactful language, often blend-
ing text with visuals to maintain engagement and clarity 
[50]. This hybrid form of communication reflects a broader 
shift toward a multiliteracies framework, where linguistic, 
visual, spatial, and digital literacies intersect in everyday 
communication practices.

From a sociolinguistic perspective, the linguistic cre-
ativity and digital fluency of today’s youth challenge tradi-
tional notions of what constitutes ‘proper’ or ‘correct’ lan-
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guage use. Rather than viewing slang or informal digital 
expressions as inferior, many linguists argue these forms 
represent complex, adaptive, and meaningful engagement 
with language [51]. Youth discourse showcases linguistic in-
novation, social awareness, and the ability to navigate di-
verse communicative contexts—a valuable skill set in the 
contemporary digital era.

Furthermore, the language usage patterns of younger 
generation in digital communication show that ethical and 
emotional aspects remain a major concern. This is reflect-
ed in the high level of response to the importance of po-
liteness, appreciation for others, and feelings of discomfort 
when encountering impolite language used online. In ad-
dition, the younger generation shows a high adaptation to 
digital language forms such as abbreviations and emojis. 
They not only use them actively but also do not feel con-
fused by them, indicating linguistic flexibility and sensitiv-
ity to the digital context. Conversely, critical awareness of 
communication content is also quite developed: students 
acknowledge the importance of analyzing messages reflec-
tively and aware of the potential for the spread of hoaxes 
due to the lax application of language rules [52,53]. The most 
notable finding is that temporal flexibility and adaptability 
in digital communication are the main reasons for prefer-
ring digital media. Overall, these results indicate that stu-
dents, as part of the younger generation, have developed 
multiliteracy practices that include ethical understanding, 
technological-linguistic skills, and critical awareness in 
communicating in the digital age.

In conclusion, the language usage of the young gen-
eration in social communication is multifaceted, shaped 
by digital media, cultural trends, and peer dynamics. It is 
characterized by informality, linguistic creativity, and the 
integration of visual elements such as emojis and GIFs. 
Far from being a degradation of language, these features 
exemplify the evolving nature of communication in a 
technologically mediated world [54]. As such, they offer 
rich ground for linguistic inquiry and provide insight into 
how language adapts to meet the communicative needs of 
emerging generations.

4.3.	Multiliteracy Critics in Young Generation’ 
Communication and Language Use

Effective communication and language proficiency 

are significantly shaped by an individual’s literacy, en-
compassing strong reading skills, knowledge, and critical 
literacy. In essence, a person’s multiliteracy plays a crucial 
role in determining how they communicate and employ 
proficient language during interactions with others. Multi-
literacy critics can play an important role in helping young 
people navigate the complex landscape of digital commu-
nication and language use by promoting critical thinking 
and analysis, multiliteracy critics can help young people 
develop the skills they need to effectively communicate 
and interact with others in the digital age. 

The interview results show that today’s young gen-
eration has developed multiliteracy competencies in their 
digital social context. Multiliteracy, as defined by the New 
London Group and Cope & Kalantzis, encompasses not 
only the ability to understand written text, but also to inter-
pret and produce meaning through various modes of com-
munication—including visual language, digital expression, 
and social context.

In everyday practice, respondents showed a tendency 
to use informal language, including slang and a mixture of 
Indonesian and foreign languages. This demonstrates their 
ability to navigate cross-linguistic and cross-situational 
communication and shows that translanguaging is part of 
their digital communication practices. The ability to adapt 
language style based on context—both formal and casu-
al—also demonstrates a high level of pragmatic awareness 
in their interactions.

Multimodal aspects of digital communication are very 
prominent. The use of emojis, GIFs, stickers, and memes 
is not only considered a form of expression, but also a tool 
to emphasize meaning, tone, or emotions that cannot al-
ways be conveyed through words [55]. This indicates that 
the younger generation understands how various visual 
semiotics play an important role in reinforcing or comple-
menting messages in online communication.

On the other hand, the dimension of critical literacy is 
also beginning to emerge in their responses. Most respon-
dents emphasized the importance of thinking reflectively 
before sharing content on social media, as well as being 
aware of the potential for misinformation due to careless 
use of language. This shows that they have developed an 
awareness of the risks of digital communication, both in 
terms of information and ethics.
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However, not all respondents showed an active criti-
cal attitude in responding to information or terms they en-
countered in the digital world. This shows that the level of 
evaluative engagement is still varied and requires further 
strengthening through language education that emphasizes 
reflection and social responsibility.

The awareness that language choices reflect identi-
ty and social position is also reflected in their responses. 
They understand that language use is not merely a com-
munication tool, but also a representation of the self that 
shapes how they are perceived in the digital society. In line 
with that, multiliteracy critics can get involved by promot-
ing media literacy education. This involves teaching young 
people how to critically evaluate the information they en-
counter online, and how to identify bias and misinforma-
tion in news articles, social media posts, and other forms of 
digital communication [56]. Furthermore, this skill can also 
encourage young generation to develop their own voice 
and style in their communication, while still adhering to 
basic principles of grammar and usage. This can involve 
providing feedback on writing and communication proj-
ects, or helping young people develop their own personal 
brand and online presence [57].

Moreover, multiliteracy critics can work to promote 
inclusive communication practices that consider the diverse 
backgrounds and experiences of young people. This can in-
volve promoting the use of inclusive language, and encour-
aging young people to actively listen to and engage with 
others who may have different perspectives or experiences

5.	 Conclusions
The study of social communication and language us-

age serves as a reflection of cultural shifts and linguistic 
variations within the contemporary younger generation, 
particularly in the digital age. This pertains to the adept 
use of language in digital communication, including social 
media, instant messaging, and various online platforms. 
The research delves into representing language utilization 
in social communication across digital platforms, explor-
ing linguistic features, patterns, and norms prevalent in the 
current digital landscape. Additionally, the study investi-
gates how language adapts to align with the capabilities of 

the online environment in the present era.
Multiliteracy in this context involves not only the 

ability to read and write but also the ability to under-
stand, create, and interpret meaning through various 
modes of communication. Interview results indicate that 
young people demonstrate pragmatic awareness and 
translanguaging skills, as well as adaptability in adjust-
ing language style to context. Critical literacy aspects are 
also beginning to emerge, as evidenced by caution in dis-
seminating information and awareness of language ethics 
in digital media.

Otherwise, critical multiliteracy emerges as a guiding 
medium for the younger generation to effectively commu-
nicate and employ language in social interactions. It offers 
diverse means of expressing messages, including images 
and other forms of self-expression, facilitating the trans-
mission of comprehensive and concise messages. In-depth 
analysis suggests that the Internet has facilitated the forma-
tion of diverse online communities and social networks for 
the younger generation. Within these digital communities, 
youth practice norms and social structures, exploring the 
role of language in shaping group identity, norms, and col-
lective action.

Furthermore, social communication and language use 
have become crucial arenas in public discourse, encom-
passing activism and persuasion. Critical multiliterate indi-
viduals can play a pivotal role in assisting young people in 
navigating the complexities of digital communication and 
language use. This includes fostering critical thinking, ana-
lytical  skills, and inclusivity in their communication prac-
tices, while preserving the intended meaning and purpose 
in the conveyed messages

Researchers can further explore the role of language in 
shaping online identity, communication dynamics in digital 
communities, and the use of emojis, slang, and other signs 
in digital communication with multiliteracies critics. In the 
context of ethics research, it is important to investigate is-
sues of privacy, security, and cyberbullying. The develop-
ment of new analytical tools and methods is also important 
to address the complexity of digital data. User involvement 
in research will provide valuable insights. By deepening 
understanding of these phenomena, researchers can make 
a significant contribution to understanding cultural and be-
havioural changes in the digital age.



217

Forum for Linguistic Studies | Volume 07 | Issue 09 | September 2025

 Author Contributions
For research articles with several authors, a short 

paragraph specifying their individual contributions must 
be provided. The following statements should be used 
“Conceptualization, A.A. (Arjulayana Arjulayana); meth-
odology, R.M.; software, R.M.; validation, D.A.; formal 
analysis, R.M. and N.A.; investigation, D.A. and R.M.; 
resources, D.A.; data curation, R.M. and N.A.; writing—
original draft preparation, A.A. (Arjulayana Arjulayana), 
D.A., R.M., N.A. and A.A. (Ahmad Ahmad); writing—
review and editing, A.A. (Ahmad Ahmad); visualization, 
R.M.; supervision, A.A.(Ahmad Ahmad); project adminis-
tration, A.A. (Arjulayana Arjulayana); funding acquisition, 
A.A. (Arjulayana Arjulayana). All authors have read and 
agreed to the published version of the manuscript.

Funding
This research was partially funded by Muhammadiyah 

University.

Institutional Review Board State-
ment

Not applicable.

Informed Consent Statement
Patient consent was waived due to the anonymous na-

ture of the data collection. Participants agreed to take part 
in the study on the condition that their identities would re-
main confidential and not be disclosed in any form.

Data Availability Statement
Not Applicable. 

Acknowledgments
This research was partially funded by Muhammadiyah 

University. The author would like to express the deepest 
gratitude for the support and contribution provided by the 
institution, which enabled this research to be carried out 
successfully.

Conflicts of Interest
The authors declare no conflict of interest in this re-

search.

References
[1]	 Herrero, J., Rodríguez, F.J., Urueña, A., 2023. Use 

of smartphone apps for mobile communication and 
social digital pressure: A longitudinal panel study. 
Technol Forecast Soc Change. 188, 1–8. DOI: https://
doi.org/10.1016/j.techfore.2022.122292 

[2]	 Negash, Y.T., Calahorrano Sarmiento, L.S., 2023. 
Smart product-service systems in the healthcare in-
dustry: Intelligent connected products and stakeholder 
communication drive digital health service adoption. 
Heliyon. 9(2). DOI: https://doi.org/10.1016/j.heliy-
on.2023.e13137. 

[3]	 Pujiati, T., Syarifudin, A., Arjulayana, A., et al., 2024. 
A realization of cultural diversity in command speech 
acts: a sociopragmatics study. In Proceedings of the 
2nd Biology Trunojoyo Madura International Confer-
ence (BTMIC 2024), Surabaya, Indonesia, (7 October 
2024); 146, Article 01010. https://doi.org/10.1051/
bioconf/202414601010 

[4]	 Yuliana, R., Arjulayana, A., Roveneldo, R., et al., 
2024. BTS Beyond Beats: Disclosing Semantics 
Through Lyric Analysis. World J English Lang. 14(4), 
264–275.

[5]	 Abidin, Z.Z., Sharbawi, S., 2023. Zoomers in Brunei 
Darussalam: Language Use, Social Interaction and 
Identity. In: Fee, L.K., Carnegie, P.J., Hassan, N.H. 
(eds.). (Re)presenting Brunei Darussalam A Sociolo-
gy of the Everyday. Springer: Singapore, Singapore. 
pp. 257–278. DOI: http://dx.doi.org/10.1007/978-981-
19-6059-8_14 

[6]	 Bouirane, A., 2015. Metacognitive language learning 
strategies use, gender and learning achievement: A 
correlation study. English Lang Transl Stud. 3(02), 
119–132.

[7]	 Maynard, D.W., Turowetz, J., 2013. Language Use and 
Social Interaction. In: DeLamater, J., Ward, A. (eds.). 
Handbooks of Sociology and Social Research, 2nd ed. 
Kluwer Academic Plenum: New York, NY, USA. pp. 
251–279. DOI: http://dx.doi.org/10.1007/978-94-007-
6772-0_9 

[8]	 Gunarwan, A., 1992. Directives in Indonesian Lan-
guage among Several Ethnic Groups in Jakarta. Di-
rectorate of Education and Teaching: Jakarta. Indone-
sia.  (in Indonesian)

https://doi.org/10.1016/j.techfore.2022.122292
https://doi.org/10.1016/j.techfore.2022.122292
https://doi.org/10.1016/j.heliyon.2023.e13137
https://doi.org/10.1016/j.heliyon.2023.e13137
https://doi.org/10.1051/bioconf/202414601010
https://doi.org/10.1051/bioconf/202414601010
http://dx.doi.org/10.1007/978-981-19-6059-8_14
http://dx.doi.org/10.1007/978-981-19-6059-8_14
http://dx.doi.org/10.1007/978-94-007-6772-0_9
http://dx.doi.org/10.1007/978-94-007-6772-0_9


218

Forum for Linguistic Studies | Volume 07 | Issue 09 | September 2025

[9]	 Qomariyah, U., 2008. Development of Multiliteracy 
Skills Through the Strategy of Building an Integrated 
Literacy Community as an Effort to Strengthen Char-
acter. Kongres Bhs Indonesia. 9, 287. 

[10]	Lemy, D.M., Rahardja, A., Kilya, C.S., 2021. A Study 
in Tangerang. Journal Bus Hosp Tour. 6(2), 329–337. 
https://dx.doi.org/10.22334/jbhost.v6i2 (in Indonesia)

[11]	Arjulayana, Rafli, Z., Dewanti, R., 2021a. A Mul-
tiliteracy-based Public Speaking Module. CV Pena 
Persada: PT Pena Persada Kerta Utama: Purwokerto,  
Indonesia.

[12]	Gu, Z., 2018. Study of Multiliteracy Pedagogy in Col-
lege English Teaching. In Proceedings of the Interna-
tional Conference on Contemporary Education, Social 
Sciences and Ecological Studies (CESSES 2018), 
Moscow, Russia, (29–30 March 2018); pp. 102–107. 
DOI: https://doi.org/10.2991/cesses-18.2018.23  

[13]	Lauren, B., 2016. Running Lean: Refactoring and 
the Multiliteracy Center. Comput Compos. (41), 
68–77. DOI: http://dx.doi.org/10.1016/j.comp-
com.2016.04.007 

[14]	Phang, D.C.W., Wang, K., Wang, Q., et al., 2019. 
How to derive causal insights for digital commerce in 
China? A Research Commentary on Computational 
Social Science Methods. Electronic Commerce Re-
search and Applications. 35, 1–16. DOI: https://doi.
org/10.1016/j.elerap.2019.100837 

[15]	Liu, I., Young, S.S., 2015. An exploration of partici-
pative motivations in a community-based online En-
glish extensive reading contest with respect to gender 
difference. Interactive Learning Environments, 25(1), 
48–61. DOI: https://doi.org/10.1080/10494820.2015.
1090457 

[16]	Pasgaard, M., Chea, L., 2013. Double inequity? The 
social dimensions of deforestation and forest pro-
tection in local communities in Northern Cambodia. 
ASEAS-Austrian J South-East Asian Stud. 6(2), 330–
355.

[17]	Zhang, M., Cheng, M., 2022. Big data, social me-
dia, and intelligent communication. Telematics and 
Informatics Reports. 8(1), 46–61. DOI: https://doi.
org/10.1016/j.teler.2022.100026 .

[18]	Pekkala, K., van Zoonen, W., 2022. Work-related 
social media use: The mediating role of social media 
communication self-efficacy. Eur Manag Journal. 
40(1), 67–76.

[19]	Haukedal, C.L., Wie, O.B., Schauber, S.K., et al., 
2022. Social Communication and Quality of Life in 
Children Using Hearing Aids. International Journal 
of Pediatric Otorhinolaryngology. 152, 111000. DOI: 
https://doi.org/10.1016/j.ijporl.2021.111000 

[20]	Maloney, D., Freeman, G., Wohn, D.Y., 2020. 
“Talking without a Voice”: Understanding Non-Ver-
bal Communication in Social Virtual Reality. As-
sociation for Computing Machinery: New York, 
NY, USA. 4(CSCW2), 1–25. DOI: http://dx.doi.
org/10.1145/3415246 

[21]	Bharadwaj, A., 2024. Communication Skills for Glob-
al Leadership: Strategies for Effective Intercultural 
Management. Pbktyfrl: Abingdon, UK.

[22]	Fadil, R., Andriani, D.I., 2021. Code Mixing Used in 
Masterchef Indonesia Season 5. VELES Voices En-
glish Lang Educ Soc. 5(2), 167–182.

[23]	Gungor, F., Uysal, H.H., 2016. A Comparative Anal-
ysis of Lexical Bundles Used by Native and Non-na-
tive Scholars. English Lang Teach. 9(6), 176.

[24]	Svennevig, J., 2023. Self-Reformulation as a Preemp-
tive Practice in Talk Addressed to L2 Users. Res Lang 
Soc Interact. 56(3), 250–268.

[25]	New London Group, 1996. A pedagogy of multilitera-
cies: Designing social futures. Harv Educ Rev. 66(1), 
60–92.

[26]	Cope, B., Kalantzis, M., 2009. “Multiliteracies”: New 
literacies, new learning. Pedagogies: An International 
Journal. 4, 164–195.

[27]	Bilonozhko, N., Syzenko, A., 2020. Effective Reading 
Strategies for Generation Z Using Authentic Texts. 
Arab World English Journal (AWEJ). 121–130. DOI: 
https://dx.doi.org/10.24093/awej/elt2.8 

[28]	Mayuni, I., Leiliyanti, E., Agustina, N., et al., 2020. 
School literacy movement and its implications to-
wards students’ learning: A comparative case study in 
Jakarta and Taiwan. Int J Adv Sci Technol. 29(4 Spe-
cial Issue), 1555–1569.

[29]	Nordbäck, E.S., Myers, K.K., McPhee, R.D., 2017. 
Workplace flexibility and communication flows: a 
structurational view. J Appl Commun Res. 45(4), 
397–412. 

[30]	Nafisi, J., 2010. Gesture as a tool of communication 
in the teaching of singing. Aust J Music Educ. (2), 
103–116. Available from: http://search.proquest.com.
proxy.library.vanderbilt.edu/docview/862748833  (cit-
ed 5 February, 2025)

[31]	Pla Ángel, A., 2022. Science Communication on the 
Internet: Old genres meet new genres. Lang Value. 
15(1), 107–112. 

[32]	Patrona, M., 2006. Constructing the expert as a pub-
lic speaker: Face considerations on floor-claiming 
in Greek television discussion programs. J Pragmat. 
38(12), 2124–2143.

[33]	Frith, C.D., 2012. The role of metacognition in human 
social interactions. Philos Trans R Soc B Biol Sci. 

https://dx.doi.org/10.22334/jbhost.v6i2
https://doi.org/10.2991/cesses-18.2018.23
http://dx.doi.org/10.1016/j.compcom.2016.04.007
http://dx.doi.org/10.1016/j.compcom.2016.04.007
https://doi.org/10.1016/j.elerap.2019.100837
https://doi.org/10.1016/j.elerap.2019.100837
https://doi.org/10.1080/10494820.2015.1090457
https://doi.org/10.1080/10494820.2015.1090457
https://doi.org/10.1016/j.teler.2022.100026
https://doi.org/10.1016/j.teler.2022.100026
https://doi.org/10.1016/j.ijporl.2021.111000
http://dx.doi.org/10.1145/3415246
http://dx.doi.org/10.1145/3415246
https://dx.doi.org/10.24093/awej/elt2.8
http://search.proquest.com.proxy.library.vanderbilt.edu/docview/862748833
http://search.proquest.com.proxy.library.vanderbilt.edu/docview/862748833


219

Forum for Linguistic Studies | Volume 07 | Issue 09 | September 2025

367(1599), 2213–2223. DOI: https://doi.org/10.1098/
rstb.2012.0123

[34]	Tagg, C., Seargeant, P., 2021. Context design and 
critical language/media awareness: Implications for 
a social digital literacies education. Linguist Educ 
[Internet]. 62, 1–9. DOI: https://doi.org/10.1016/j.lin-
ged.2019.100776 

[35]	Arjulayana, A., Pujiati, T., 2024. Optimize Commu-
nicative Language Teaching (CLT) Approach for Non 
English Learners Speaking Skill. JALIE J Appl Lin-
guist Islam Educ. 08(September 2024), 215–237.

[36]	Bancroft, J., 2016. Multiliteracy Centers Spanning 
the Digital Divide: Providing a Full Spectrum of Sup-
port. Comput Compos. 41, 46–55. DOI: http://dx.doi.
org/10.1016/j.compcom.2016.04.002 

[37]	Setiawan, D., Hartati, T., Rahman, R., et al., 2019. 
The Effects of Critical Multiliteracy Learning Models 
on Mastery of Explanatory Text Concepts. Int J Sci 
Appl Sci Conf Ser. 3(1), 33.

[38]	Becker, G.S., 1996. A Theory of Social Interactions. 
In: Becker, G.S. (ed.). Accounting for Tastes. Harvard 
University Press: London, UK. pp. 162–194. DOI: 
https://doi.org/10.4159/9780674020658-009 

[39]	Gerber, S., Brice, A., Capone, N., et al., 2012. Lan-
guage use in social interactions of school-age children 
with language impairments: An evidence-based sys-
tematic review of treatment. Language Speech Hear 
Serv Sch. 43,   235-249. https://doi.org/10.1044/0161-
1461(2011/10-00.  

[40]	Balbay, S., Kilis, S., 2017. Channel specifically de-
signed for an Academic. Eurasian J Appl Linguist. 
3(2), 235–251.

[41]	Farhoudi, Z., Setayeshi, S., 2021. Fusion of deep 
learning features with mixture of brain emotional 
learning for audio-visual emotion recognition. Speech 
Commun. 127, 92–103.

[42]	Banerjee, D.S., 2014. Learn and Unlearn: Drama as 
an Effective Tool in Teaching English Language and 
Communication. Int J English Lang Transl Stud. 2(1), 
79–91.

[43]	Hafifah, G.N., Sulistyo, G.H., 2020. Teachers’ ICT 
literacy and ICT integration in ELT in the Indonesian 
higher education setting. Turkish Online J Distance 
Educ. 21(3), 186–198.

[44]	Arjulayana, A., Enawar, E., 2022. Cosmetics Adver-
tisement Language through Discursive Psychology. 
Linguist Journal Linguist Lang Teach. 8(2), 205.

[45]	Rowsell, J., Walsh, M., 2017. Rethinking Literacy Ed-
ucation in New Times: Multimodality, Multiliteracies, 
& New Literacies. Brock Educ Journal. 21(1), 53–62.

[46]	Al Zidjaly, N., 2019. Society in digital contexts: New 
modes of identity and community construction. Mul-
tilingua. 38(4), 357–375.

[47]	Ghounane, N., 2020. Moodle or Social Networks: 
What Alternative Refuge is Appropriate to Algerian 
EFL Students to Learn during Covid-19 Pandemic. 
Arab World English Journal. 11(3), 21–41. DOI: 
https://doi.org/10.24093/awej/vol11no3.2 

[48]	Grant, N., Shaw, J.W., 2014. Spit, Phishing, and Other 
Social Outings. Unified Commun Forensics. 1(1),15–
24. DOI: https://dx.doi.org/10.1016/b978-1-59749-
992-7.00002-0.  

[49]	La’biran, R., Garoga, M., Karuru, P., et al., 2023. 
Development of Listening and Speaking Textbook 
for General Communication Based on Laboratory 
Language Operating Software. Journal English Ed-
ucation and Teaching. 7(2), 1–23. DOI: https://doi.
org/10.33369/jeet.7.2.235-252 

[50]	Horarik, M.M., Devereux, L., Jack, C.T., et al., 2018. 
Negotiating the territory of tertiary literacies: A case 
study of teacher education. Linguist Educ J [Internet]. 
53(1), 1689–1699. DOI: http://dx.doi.org/10.1016/
j.linged.2014.08.004 

[51]	Rozaliev, V.L., Orlova, Y.A., 2013. Model of emo-
tional expressions in movements. In Proceedings of 
the IADIS International Conference on Cognition and 
Exploratory Learning in the Digital Age, Fort Worth, 
Texas, USA, (22– 24 October 2013); (Celda), 77–84.

[52]	Novinger, T., 2001. Intercultural Communication: A 
Practical Guide. University of Texas Press: Austin, 
TX, USA.

[53]	Arjulayana, A., Rachmi, R., 2022. The Issues of Aca-
demic Literacy in Conversation Practice During On-
line Learning. VELES Voices English Lang Educ So-
ciety. 6(2), 440–452. DOI: https://doi.org/10.29408/
veles.v6i2.5137 

[54]	Abdillah, P., 1959. Young Generation Problematics 
of Post-Education in the Novel. Nucl Phys. 13(1), 
104–116.

[55]	Iyer, R., Luke, C., 2009. Multimodal, multiliteracies: 
Texts and literacies for the 21st century. Multiliter-
acies Technol Enhanc Educ Soc Pract Glob Classr. 
18–34.

[56]	Buckley-Walker, K., Tognolini, J., Lockyer, L., et al., 
2017. Evaluating the validity of the online multilitera-
cy assessment tool. Aust J Educ. 61(3), 305–327.

[57]	Cloonan, A., 2008. Multimodality Pedagogies : A 
Multiliteracies Approach. International Journal of 
Learning. 15(9), 159–168.

https://doi.org/10.1098/rstb.2012.0123
https://doi.org/10.1098/rstb.2012.0123
https://doi.org/10.1016/j.linged.2019.100776
https://doi.org/10.1016/j.linged.2019.100776
http://dx.doi.org/10.1016/j.compcom.2016.04.002
http://dx.doi.org/10.1016/j.compcom.2016.04.002
https://doi.org/10.4159/9780674020658-009
https://doi.org/10.1044/0161-1461(2011/10-0047)
https://doi.org/10.1044/0161-1461(2011/10-0047)
https://doi.org/10.24093/awej/vol11no3.2
https://dx.doi.org/10.1016/b978-1-59749-992-7.00002-0
https://dx.doi.org/10.1016/b978-1-59749-992-7.00002-0
https://doi.org/10.33369/jeet.7.2.235-252
https://doi.org/10.33369/jeet.7.2.235-252
http://dx.doi.org/10.1016/j.linged.2014.08.004
http://dx.doi.org/10.1016/j.linged.2014.08.004
https://doi.org/10.29408/veles.v6i2.5137
https://doi.org/10.29408/veles.v6i2.5137

