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ABSTRACT

Idiomatic expressions represent a profound challenge in translation due to their non-literal meanings, cultural embed-
dedness, and fixed linguistic forms. Drawing on information from significant theoretical frameworks and empirical research,
this study systematically reviewed the most commonly used models and the primary translation strategies employed to
translate idioms across various language pairs. The study aimed to provide a comprehensive overview of the current state
of knowledge in this complex field. The review highlighted the complex nature of idioms and the primary difficulties
they present, including semantic opacity and cultural specificity. The review revealed that while perfect equivalence is
rare, paraphrasing (28.26%) is the core strategy used across different language pairs, followed by omission (19.56%) and
translating an idiom of similar meaning but different form (17.39%). In addition, Mona Baker’s (1992) framework is
the most commonly used model for analyzing idiom translation. The review also discussed factors that affect strategy
selection across various language pairs, including linguistic and cultural distance, context, text type, target audience, and
translation purpose. It also proposed avenues for future research, particularly concerning less-resourced languages and the
impact of evolving translation technologies. Finally, it highlighted areas that require further investigation, including the
need for studies in languages with limited resources and the evaluation of Neural Machine Translation’s (NMT) idiomatic
performance.
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1. Introduction

Language, beyond its literal elements, is encompasses
layers of meaning embedded in figurative expressions.
Among these, idiomatic expressions are the most potent yet
obscure linguistic phenomena. Idiom is a phrase or expres-
sion whosse meaning cannot be deduced from the literal
meaning of its units and carries a figurative or non-literal
meaning. Examples such as “to bite the bullet” (English),
“prendre la mouche” (French, lit. “to take the fly,” meaning
to take offense), or “aaly jasy (u)ystac o ua ” (Arabic,
lit. “to hit two birds with one stone,” meaning to achieve
two goals with one action) demonstrate their inherent non-
literal meaning. This semantic opacity, coupled with their
fixed syntactic structure and deep cultural roots, renders id-
ioms one of the most formidable obstacles in the translation
processt 3.

The effective translation of idioms is crucial for main-
taining both semantic fidelity and stylistic naturalness in the
target text. A mistranslated idiom can lead to misunderstand-
ing, loss of rhetorical effect, or even culturally inappropriate
rendering. Hence, both the source language (SL) and the
target language (TL), as well as their respective cultural con-
texts, must be thoroughly understood in order to produce
an accurate and culturally appropriate translation for the in-
tended audience[*. As a result, translation researchers have
focused on recognizing, classifying, and evaluating strate-
gies for handling these complex linguistic units in different
language pairs.

The literature on translation strategies for idiomatic
expressions was systematically reviewed in the current study.
Its main goal was to synthesize the results of previous theo-
retical models and empirical studies with the intent of pin-
pointing commonly used models and the primary translation
strategies employed to translate idioms across different lan-
guages and various language pairs in the translation of idioms.
This review aimed to provide a comprehensive overview of
the current state of knowledge in this important field of trans-

lation studies by examining these factors.

2. Literature Review: Unpacking Id-
iom Translation Strategies

Idiom translation requires a shift away from word-for-

word equivalence and toward conveying the pragmatic func-

tion and underlying meaning. Since the meaning of an id-
iom is not the product or result of its components or con-
stituents 3], idioms pose several challenges for the translator.
Even bilinguals exhibit complex interactions between lan-
guages(®l, implying that higher-level linguistic features like
idioms would naturally present even greater challenges in
cross-linguistic transfer. Li et al. ¥ suggest that translating
idioms presents difficulties due to their non-literal nature,
necessitating careful contextual analysis to accurately inter-
pret and convey their intended meaning. The theoretical
foundations of idiom translation strategies are explored in
this section, which also classifies the most widely identified

approaches used in different languages.

2.1. Theoretical Foundations of Idiom Transla-
tion

Mona Baker[?7! presented one of the most important
theoretical frameworks in idiomatic translation in her ground-
breaking book, In Other Words: A Coursebook on Transla-
tion. Baker’s model provided a comprehensive typology
of strategies employed by translators when encountering id-
iomatic expressions that lack a direct equivalent in the target
language (TL). Her model is commonly used as a baseline for
analyzing and examining translational decisions in empirical
research, including many language pairs (8191,

Although scholars occasionally provide different clas-
sifications, other scholars generally agree on the same fun-
damental principles. For instance, Fernando and Flavell('!]
differentiate between pure idioms, semi-idioms, and literal
idioms, each necessitating different strategies. Newmark 1]
classifies idioms into several types, offering different trans-
lation strategies based on their character. Collectively, these
theories emphasize that the idiom’s opacity, fixedness, cul-
tural specificity, communication context, and intended im-
pact on the target audience all influence the chosen transla-

tion strategy.

2.2. Common Translation Strategies Across
Languages

The systematic reviews of translated texts and the the-
oretical framework revealed that the following strategies are
the most predominant ones for translating idiomatic expres-

sions:
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2.2.1. Equivalence-Based Strategies

These strategies seek to achieve a high degree of equiv-
alence by preserving the target text’s meaning and, ideally,
its idiomaticity. Equivalence is used when there is no formal
semantic correspondence to translate a word or phrase from
the original language with a group of words or phrases in the
other language that reflect the same message; the TL phrase
is replaced with another reflecting the same situation!!3],
Translators prefer to use equivalence in order to have a com-
pletely unique structure with meanings that differ from the
SL text. At the same time, it fits and is still communicatively
equal to that of the SL text situation.

*  Using an Idiom of Similar Meaning and Form (Equiva-
lence): This is the most popular strategy, which involves
replacing an idiom from the source language (SL) with
one from the target language (TL) that expresses the
same meaning and comparable lexical or imagery con-
tent. For example, phrases like “to go from bad to worse”
and its French equivalent, “aller de mal en pis,” often
fall into this category. However, such perfect matches
are rare due to the inherent linguistic and cultural diver-
gences between languages!?. Cross-linguistic studies,

[14] or English

such as those between English and Persian
and Arabic['%, highlighted its rarity.

*  Usingan Idiom of Similar Meaning but Dissimilar Form:
Finding an idiom in the TL that expresses the same idea
as the source idiom but uses different lexical or imagery
content is the aim of this strategy. For example, using a
culturally appropriate Arabic phrase like « sl alul »
(to surrender the soul) or the German phrase “den Loffel
abgeben” (to hand in the spoon) to translate the English
phrase “to kick the bucket.” Even if the literal imagery
changes, this strategy effectively maintains the expres-
sion’s idiomaticity in the TL[?). When idioms resist
literal translation and paraphrasing them would weaken
the emotional and generic impact of the message, em-
pirical studies often identify this strategy as a practical

and widely used strategy 3.

2.2.2. Non-Equivalence-Based Strategies

Translators use strategies that prioritize meaning trans-
fer ahead of idiomatic form preservation when idiomatic

equivalence is impossible or unsuitable.
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Translation by Paraphrase: This strategy is the most
common and practical strategy for translating idioms
between different language pairs['®). Itinvolves explain-
ing the meaning of the idiom in a non-idiomatic, literal
way in the target language. For example, “to be on cloud
nine” might be paraphrased as “to be extremely happy.”
While this method effectively conveys the semantic con-
tent, it often results in a loss of conciseness, metaphori-
cal richness, and the stylistic impact or naturalness of
the original idiom. Baker!?) comments that this strategy
has both advantages and disadvantages. She states that
the primary advantage of employing paraphrasing is that
it accurately determines the prepositional meaning. As
for its disadvantages, she[?! advocates that paraphras-
ing lacks the value of a lexical item, which is why it
is unable to represent expressive, evoked, or any as-
sociated meaning, and the other disadvantage is that
it is time-consuming and awkward to utilize as it re-
quires expressing a segment with quite a few items.
Despite these shortcomings, it is the preferred choice
when other solutions are ineffective or inappropriate
due to its reliability in guaranteeing clear communi-
cation. This reliance on paraphrasing aligns with the
complexity of the Arabic language, characterized by its
morphological richness and diglossial!”l. Systematic
reviews of English-Thai ('8! and English-Arabic !>~
translations consistently highlight paraphrasing as the
most frequently applied strategy.

Translation by Omission: This strategy, which is consid-
ered a last resort, involves omitting the idiom altogether
from the target text (TT). It is typically employed when
an idiom has no close equivalent, cannot be effectively
paraphrased without significantly disrupting the text, or
if its cultural connotations are too obscure or potentially
offensive for the target audience. While it avoids mis-
communication, it inherently leads to a loss of textual
meaning and stylistic nuance, making it a strategy of last

resort 220

1. In some situations, omitting a term during
the translation process has no adverse effect on the final
output.

Translation by Compensation: This strategy entails
adding a new idiomatic expression, rhetorical device, or
stylistic flourish elsewhere in the target text to compen-

sate for the loss of an idiomatic expression or its stylistic
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effect in one part of the text. Even if the specific id- 2.3. Factors Influencing Strategy Selection

iom is not directly replicated, the aim is to maintain the
general tone, texture, or communicative impact of the
original text!?]. It is important to note that compensation
is not based on adding to the TT any elegant-sounding
word to outweigh any flaws that may have appeared
in it; instead, it is the weighing of a precise, clearly
defined, significant loss with a precise, clearly defined,
less significant one?!.

Literal Translation (with caution): This strategy can
be used in some instances, but it is generally discour-
aged for “opaque” idioms. For “transparent” or “semi-
transparent” idioms where the literal meaning offers a
strong clue to the figurative meaning (e.g., “to break the
ice”), a literal translation might be partially understand-
able or even acceptable. Moreover, it could be delib-
erately employed to draw attention to the source text’s
(ST) foreignness or when speaking to a highly special-
ized audience that is familiar with the source culture ?%),
However, a common mistake-causing pitfall is the in-
discriminate use of literal translation. Newmark >3] sug-
gests that literal translation cannot be followed when
the literal translation is clearly vague, when a vocative
or informative text is poorly expressed, or when there
is no “satisfactory” one-to-one TL equivalence for SL
general words despite over-translation.

Cultural Substitution/Adaptation: This strategy involves
replacing an idiom specific to the source culture with one
that is specific to the target culture, having a similar com-
municative purpose or evoking a similar reaction, even
if the literal meaning and imagery are entirely different.
This strategy is widely employed to enhance naturalness
and resonance with the target culture?*], particularly in
contexts such as advertising or localization.
Borrowing/Transliteration: In rare cases, an idiom might
be directly borrowed from the source language into the
target text, often accompanied by an explanation, partic-
ularly if the idiom is related to a specific cultural concept
that is being introduced or if the target audience is ex-
pected to have some familiarity with the source language.
Borrowing is “a technique of taking a word or expression

»[25

from the source language”[®’!. It is a technique that is

used consciously by the translator, who utilizes the exact

word in the TT as it occurs in the ST 26!,

The choice of an optimal translation strategy for idioms

is not arbitrary but is influenced by a confluence of factors:

Linguistic and Cultural Distance: The greater the lin-
guistic and cultural gap between the source and target
languages, the less likely it is to find direct idiomatic
equivalents, increasing the reliance on paraphrasing or
omission

Context and Co-text: The surrounding text provides
crucial clues to the idiom’s meaning and appropriate
register. The context where the idiom is used can clarify
its meaning, which helps determine a strategy that best
fits the discourse’s overall tone and flow 271,

Text Type: The type of text (e.g., literary fiction, tech-
nical manual, news report, advertisement) significantly
impacts strategy selection. Literary texts might prioritize
preserving metaphorical imagery (even if requiring more
explanation), while technical texts might favor clarity
and direct paraphrase. However, texts do not constantly
occur in their pure form. Some texts are multipurpose,
as they exhibit the characteristics of multiple types.
Target Audience: The translator must consider the ex-
pectations, cultural competency, and prior knowledge of
the target audience. A general audience would require a
clearer, more natural-sounding equivalent or paraphrase.
In contrast, a highly educated audience would likely ac-
cept a more nuanced or literal translation, accompanied
by illustrative footnotes.Target Audience: The transla-
tor must consider the expectations, cultural competency,
and prior knowledge of the target audience. A general
audience would require a clearer, more natural-sounding
equivalent or paraphrase. In contrast, a highly educated
audience would likely accept a more nuanced or literal
translation, accompanied by illustrative footnotes.
Purpose of Translation: The translator’s choices depend
on the translation’s primary purpose (e.g., informative,
evocative, persuasive). Clarity and accuracy take prece-
dence over stylistic flair in legal documents, which often

favors a paraphrased approach.

The findings from previous systematic reviews high-

lighted the importance of paraphrasing as the most commonly

used strategy in different language pairs, including English-
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Arabic®13], English-Persian!'#l, and English-Thail'®!. This
prevalence reflected the inherent difficulty in finding precise
idiomatic equivalents and the translator’s primary responsi-
bility to convey meaning clearly and accurately.

Reviews also frequently highlighted the low frequency
of formal equivalence, as strategies involving idioms of sim-
ilar meaning and form are consistently found to be the most
frequent, thereby validating the theoretical premise that such
a finding of equivalence is rare(2%). In addition, Many studies
point to the lack of shared cultural schemas as the primary ob-
stacle to idiom translation >3], often leading to reliance on
non-idiomatic solutions or cultural adaptation. Finally, em-
pirical data often suggested a significant impact of translator
competence, with experienced translators proving more adept
at identifying idioms and creatively employing a wider range
of strategies beyond simple paraphrasing, demonstrating a

1221 Conversely, dif-

higher level of “idiomatic competence
ficulties in idiom recognition and the lack of readily available
equivalents were common challenges for less experienced
translators.

Together, these reviews suggested that although the-
oretical models provide a strong framework, the practical
implementation of strategies is often pragmatic, driven by
the immediate need to deliver meaning and naturalness in

the target language.

3. Methodology

This section outlines the methodology of the systematic
literature review, adhering to the PRISMA 2020 guidelines.

3.1. The Objective of the Study

This study analyzed existing literature to identify the
translation strategies employed for translating idiomatic ex-

pressions. It specifically summarized the translation strate-
gies applied across various language pairs. Additionally,
it aimed to determine the most commonly used model for

identifying idiomatic translation strategies.

3.2. Strategy Search

For literature retrieval, Scopus and Web of Science
(WoS) were initially chosen to achieve the research goals.
Scopus was chosen due to its reputation as the largest ab-
stract and citation database of peer-reviewed literature*!),
thereby ensuring a comprehensive search. It facilitates data
extraction and documentation by integrating seamlessly with
reference managers and systematic review software, offering
advanced tools for filtering and refining search results, and
assisting researchers in conducting comprehensive and re-
peatable systematic searches. Meanwhile, WoS has a limited
range of journals and inadequate coverage, leading to an
incomplete review. Scopus and WoS showed a high level
of overlap, requiring extra effort for de-duplication without
significantly expanding the body of the relevant articles. Ac-
cordingly, WoS was excluded in the final stage based on
the aforementioned considerations. The keywords used to
search for articles in Scopus were ‘translating idioms’, ‘id-
ioms translation’, ‘idiomatic expressions’, ‘translation’, and
‘figurative language’.

3.3. Inclusion and Exclusion Criteria

We adapted Zhang et al.’s*?] inclusion and exclusion
criteria, tailoring them to align with the research aims. This
step is crucial for defining the studies related to the review’s
research questions, thereby enhancing its scientific merit and
reliability. Table 1 below details the inclusion and exclusion

criteria for this study.

Table 1. Inclusion and exclusion criteria for the articles under study.

Inclusion Criteria

Exclusion Criteria

1. Publications considered for this study must be scholarly journal
papers, conference papers, or conference proceedings.

1. Exclude publications from unrelated fields like medicine
and biology.

2. The publication must contain ‘translation’ and ‘idioms’ or
‘idiomatic expression’ in its title, abstract, and keywords.

2. The study excludes certain publication types, including
theses, book chapters, and editorials.

3. Publications must have a publication date between 2010 and
2025.

3. Exclude any publications if their full text is not available
online.

4. Only publications written in English were considered.

4. Exclude studies published in languages other than English.
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3.4. Risk-of-Bias Checklist

Translation studies often involve a range of methods, in-
cluding qualitative interviews, corpus analysis, experimental
design, and surveys. To make our judgments more explicit
regarding the selected articles, we designed a critical ap-
praisal checklist to assess the strength and trustworthiness of
the evidence in our systematic review, making the findings
more transparent and rigorous. Moreover, it helps manage
inconsistencies in design (see Appendix A). Among the 211
articles, 18 articles passed the checklist and were included

in the review.

3.5. Data Extraction

We conducted the literature review using the Preferred
Reporting Items for Systematic Reviews and Meta-Analyses
(PRISMA) workflow. This approach is selected because it is a
widely adopted system that provides standardized methods and
guidelines for systematic literature reviews >3, Furthermore,
it facilitates critical appraisal, transparency, and minimizes
reporting bias. The PRISMA framework involves four main
stages: identification, screening, eligibility assessment, and
the final inclusion of selected articles. The following Figure 1

outlines the systematic review selection process of studies.

Identification Records identified through
database (Scopus) searching
m=211)
Records after duplicates removed Record excluded (n = 97) with
Screening mn=211) reasons:
¢ 1. Notin the field of translation
studies.
Records screened (n =211) #| 2. Donot focus on the translation of
idioms.
L
Eligibility Full-text publication assessed for | Full text publication excluded (n =
eligibility (n = 114) 96) with reasons:
1. Notin English.
2. Donot focus on the translation
strategies of idioms.
i
Inclusion Total articles included in the
review (n=18)

Figure 1. PRISMA 2020 Flow Diagram Adapted From Pang, Abdul Halim, and Mohd Jalis, 2023.

As shown in Figure 1, the review began by identify-
ing 211 articles through a search of the Scopus database.
Although Scopus did not generate duplicates, records were
checked before screening. After screening, which involved
reviewing the titles and abstracts of all identified records to
determine if they met the initial inclusion criteria, 97 articles
were excluded because they were not in the field of translation
studies or did not focus on the translation of idioms. Next, 114
full-text publications were assessed for eligibility. Of these,
96 full-text publications were excluded because they were
not written in English and did not focus on idioms translation
strategies. Ultimately, 18 articles met the inclusion criteria

and were included in the final systematic review.

4. Findings

The following Table 2 lists 18 studies published be-
tween 2011 and 2025 that investigated strategies for translat-
ing idioms in various language pairs. In addition, the table
presents the models used and the key findings from each
article. The review synthesizes information from a variety
of sources, including political discourse, medical publica-
tions, children’s literature, audiovisual translation, and other

relevant fields.

886



Forum for Linguistic Studies | Volume 07 | Issue 10 | October 2025

Table 2. The articles included in the review.

No. Authors & Publication Date

Language

Models

Study Findings (The Strategies Are Sorted
in Descending Order)

Alsharif, B., & Khasawneh, R.[!]
(2025). Beyond the Literal: Machine

1 Translation Performance and
Strategies in Rendering Audiovisual
Political Idioms.

English-Arabic

- Helleklev 1341 (2006)
translation strategies.

- With an explanatory everyday expression
(58.62%).

- Translating an idiom by an equivalent idiom
(44.73%).

- Word-for-word (12.06%).

- An everyday expression is translated by
using an idiom (0%).

Almrayat, O., Farghal, M., & Haider,
A. S.151 (2024). Translating idioms in

- Baker’s translation

- Paraphrasing (56.36%)
- Similar meaning but different form strategy

2 political discourse: Translation English-Arabic strategies (! (2018). (23.'6.3%)' . o
strategies and semantic categories. ) Slm.l la.r meaning and form strategy (15.15%)
- Omission strategy (4.84%).
- Substitution strategy was the most frequently
Mubaraki 3] (2025). Subtitling - Pedersen’s 3¢ (2011) used translation strategy.
3 Idiomatic Expressions from English English-Arabic taxonomy for rendering - Official equivalent strategy is the second most
into Arabic: Enola Holmes as a Case extra-linguistic cultural dominant strategy.
Study. references in subtitling. - Direct translation strategy is the least
adopted strategy.
:}Zﬁzﬁi&%aﬁgﬁ;z; lzl“ll\:[e. A& - Partial equivalence sFrategy was the most
Translation of Medical and ‘ ' frequently used translation strategy.
4 English-Arabic - Baker’s[7! (1992) model. - Paraphrase.

Health-Related Idioms by University
Students from English into Arabic:
Challenges and Strategies.

- Total equivalence translation.
- Omission was the least adopted strategy.

Obeidat, M. M., Haider, A. S., Tair, S.
A., & Sahari, Y.[8 (2024). Analyzing

5 the Performance of Gemini, ChatGPT,
and Google Translate in Rendering
English Idioms into Arabic.

English-Arabic

- The taxonomy of
Baker!”] (1992)

- Literal translation.
- Sense-based translation.
- Idiom-to-idiom translation.

Mahadi & Sahari 381 (2024). A
Corpus-Based Study of Translating
Idioms from English into Arabic Using
Audio-Visual Translation.

English-Arabic

- Baker’s[7! (1992)
classification of translation
strategies

- Retaining both similar meaning and similar
form was the most frequently used translation
strategy.

- Maintaining a similar meaning while altering
the form.

- Paraphrasing.

- Compensation-based translation was the
least adopted strategy.

Obeidat & Abbadil!®] (2024).
7 Subtitling cultural expressions in
“Barbie” movie into Arabic.

English-Arabic

- Gottlieb’s 3% (1992)
subtitling strategies.

- Paraphrase (30%).
- Transfer (19%).

- Deletion (15%).

- Expansion (11%).

Chanthong & Kaowiwattanakul [!8]

(2024). A Study of Strategies for
Translating English Idioms in Subtitles
from Riverdale Series into Thai.

English-Thai

- Baker’s Taxonomy (7]
(1992).

- Paraphrase using unrelated words (43.73%).
- Translation by cultural substitution (26.86%).
- Paraphrase using a related word (19.80%).

- Translation by a more neutral/less expressive
word (5.49%).

- Translation by omission (2.16%).

- Translation using a loan word or a loan word
plus explanation (1.96%)

Faraj (40l (2024). Mona Baker’s
9 Strategies Used for Translating the
Arabic HAND Idioms.

Arabic-English

- Baker’s "1 (1992)
classification.

- Paraphrasing.

- Translation using an idiom of similar meaning
but dissimilar form.

- The strategy of ‘same meaning, same form.”
- Omission strategy.

Saideen, B., Thalji, A., Lababaneh, A.,
Tartory, R., Haider, A. S., & Obeidat,
10 M. 411 (2024). Netflix English
subtitling of the Jordanian movie ‘The
Alleys’: Challenges and strategies.

Arabic-English

- Baker’s[*2] (2001).
- Gottlieb 391 (1992).
- Mughazy [*3] (2016).

- Metaphorical approximation (idiom to id-
iom).

- Metaphorization.

- Literalization (paraphrase).
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Table 2. Cont.

Study Findings (The Strategies Are Sorted

No. Authors & Publication Date Language Models in Descending Order)
Al-Abbas & Al-Abbas27) (2024), -paraphrasing, .
Translating idiomatic expressions in 71 ) U51.ng an lfhf)m of Slr.ml.a [ meaning and form’

1 children’s literature: A case study of English-Arabic - Baker's ' (1992) ) .Us.lng an idiom of similar meaning but dis-

. . . 7 taxonomy. similar form.
rendering Diary of a Wimpy Kid into . .
Arabi - Literal translation.
rabic. - Omission.
- Paraphrase.
- Compensation.
Abdelaal & Alazzawie [*¥ (2019). Baker'sP) (2018) - Omission of the entire idiom.
Translation Strategies In The . . . . e s - Omission of a play on the idiom.

12 . : English-Arabic classification of idioms . -
Translation Of Idioms In translation strate - Borrowing the source language idiom.
Shakespeare’s Romeo And Juliet. £y - Using an idiom of similar meaning but differ-

ent form.
- Using an idiom of similar meaning and form.
Nasir, C., & Ufairah, A.[*3] (2023). - Paraphrasing suitable for equal meaning in
13 Idiomatic expressions used by the English- - Baker’s[?! (2018) English.
Acehnese novelist Arafat Nur in the Indonesian translation strategies. - Compound idioms were used to describe the
novel Tanah Surga Merah. characters in the novel.
. e English into - Total Equivalence (TE), Partial Equivalence
[46]
Postigo ™! (2021). Multilingual German, - Labarta Postigo’s [47] (PE), and Explicit Meaning (EM).
Translation of English Idioms in ; : -

14 . Norwegian, (2020) translation - No omissions.

Internet-based TV series: A . . . Lo . L
Contrastive Approach Spanish, and strategies. - One strategy with no idiomatic expression in
’ Portuguese the translation (EM).

Abidin, E. Z. Z., Mustapha, N. F.,
Rahim, N. A., & Abdullah, S. N. S.[43]
15 (2020). Translation of idioms from
Arabic into Malay via Google
Translate: What needs to be done.

Arabic-Malay

- Newmark [12] (1988)
Metaphorical Translation
method.

- Changing idioms into meanings is the most
commonly used strategy.
- The flexi method.

Pirnajmuddin & Ramezani[®! (2011).
Idioms in Translation of Children’s . .
16 Literature: The Big Clay Jar by Persian-English

Moradi Kermani.

- Baker’s["! (1992)
translation strategies.

- Paraphrase (61.43%).

- Using an idiom of similar meaning but differ-
ent form (29.81%).

- Omission (9.21%).

- Literal translation (5.8%).

- Idiomatic translation 2.38%).

Shojaei (1% (2012). Translation of
17 Idioms and Fixed Expressions:
Strategies and Difficulties.

English-persian;
English-Turkish

- Baker’s["! (1992)
classification.

- Using an idiom of similar meaning and form.
- Using an idiom of similar meaning but dis-
similar form.

- Translation by paraphrase.

- Translation by omission.

Khosravi 14 (2012). Strategies Used
18 in Translation of English Idioms into
Persian in Novels.

English-persian

- Baker’s["! (1992) model.

- Paraphrase (71.25%).

- Using an idiom of similar meaning but dissim-
ilar form (18.18%). - Translation by omission
(8.35%).

- Using an idiom of similar meaning and form
(2.21%).

The following Figure 2 presents the language pairs
studied in the articles under study. It shows that the articles
focus more on English-Arabic (41%) when it comes to trans-
lating idioms. The second most frequent language pairs, with
9% portion, are Arabic-English and English-Persian. The re-
maining language pairs are making a smaller percentage (5%,
4%) of the articles, such as English-Thai, English-Turkish,
and English-Norwegian.

In Figure 3, one notable finding is that Mona Baker’s
translation strategies>742! (1992, 2001, 2018) were fre-

quently used as the main theoretical framework for her
comprehensive strategies in translating idioms (48%, 5%,
16%; respectively). Specialized models such as Gottlieb’s [*°]
(1992) subtitling strategies were adopted in audiovisual con-
texts, while Pedersen’s ¢! (2011) taxonomy was employed
for translating cultural references in subtitling. Meanwhile,
Newmark’s['?! (1988) method and Labarta Postigo’s[*”]
(2020) translation strategies were used for specific linguistic
and media contexts. Helleklev’s** (2006) model was used

in a political context.
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M English-Arabic
M Arabic-Malay

B Arabic-English
M Persian-English
M English-German

B English-Portugese M English-5panish

M English-Persian
B English-Thai

English-Turkish
B English-Indonesian

M English-Norwegian

Figure 2. Language-pair comparisons examined in the selected articles.

M Baker 1992
M Gottlieb 1992

W Baker 2018
W Baker 2001

W Helleklev 2006 Pedersen 2011

M Labarta Postigo 2020 M Newmark 1988

Figure 3. Models employed in the selected articles.

Figure 4 presents the frequency of the most prominent
translation strategies employed for translating idioms in the
articles under study. The findings demonstrate that paraphras-
ing (28.26%) was the dominant strategy, commonly cited
as the most popular method for translating idioms, as seen
in studies by Obeidat and Abbadi!'* (2024) and Chanthong
and Kaowiwattanakul '8 (2024) and followed by omission
(19.56%), translating an idiom with an idiom of similar mean-

ing but different form (17.39%), and translating an idiom

with an idiom of similar meaning and form (15.21%). Literal
translation (6.52%) appeared less frequently, while substitu-
tion, partial equivalence, and total equivalence were the least
used, each representing 4.34%. The difficulties of preserving
both semantic accuracy and cultural appropriateness in idiom
translation are reflected in this distribution, which shows a def-
inite preference for meaning-based adaptation strategies (para-
phrasing, meaning-focused approaches) over form-preserving

techniques (literal translation, equivalency-based strategies).
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Figure 4. Commonly used translation strategies in the selected articles (x-axis) and the number of occurrences in the scholarly articles

under study (y-axis).

5. Discussion: Cross-Linguistic Pat-
terns and Future Directions

The systematic review of literature revealed clear cross-
linguistic patterns in idiom translation. Regardless of the
language pair, paraphrasing was a common strategy that sug-
gested a universal problem stemming from the peculiarities
of idioms. Idioms are also culturally bound; they possess

15491 which presents

significant regional and cultural value!
a challenge for the translator. The underlying set of strate-
gies remains consistent, mainly in line with Baker’s frame-
work, even though linguistic and cultural distance can affect
the frequency of some strategies (e.g., a higher reliance on
paraphrasing for distant language pairs, such as English-
Arabic, compared to more closely related ones, like English-
German).

Even with conventional strategies, idiom translation
still presents several difficulties, which lead to potential di-
rections for future research. Major worldwide languages,
such as English, Arabic, Persian, and European languages,
are the focus of the majority of the existing research. This
highlights the significant need for systematic reviews and
empirical studies on idiom translation in less-resourced lan-
guages to understand specific challenges and effective strate-
gies in these contexts. In addition, the rise of Neural Machine
Translation (NMT) introduces a new dimention. While NMT
models have shown impressive gains in general text transla-

tion, their ability to handle nuanced idiomatic expressions,

especially those with deep cultural roots, remains a subject of
ongoing research. Future systematic reviews could analyze
how NMT systems translate idioms compared to human trans-
lators and identify specific areas for improvement. Beyond
analyzing translation outputs, the cognitive processes that
translators employ when encountering idioms could be the
subject of future studies. Finally, to improve best practices
for idiom translation pedagogy, further research can examine
the interaction between normative approaches (what trans-
lators should do) and descriptive studies (what translators
actually do).

6. Conclusions

Idiomatic expressions pose a constant challenge for
translators and serve as enduring evidence of the creative and
culturally specific nature of human language. This systematic
review highlighted the complex nature of their translation,
driven by factors such as fixedness, cultural embeddedness,
and semantic opacity. The research confirmed that while
perfect equivalence is uncommon, tried-and-true strategies—
such as paraphrasing—provide pragmatic solutions to over-
come linguistic and cultural differences.

The similar results across different language pairs sug-
gested common problems and common strategies. Translat-
ing idioms effectively goes beyond simple linguistic conver-
sion; it necessitates a deep understanding of both the source
and target cultures, the ability to adapt meaning effectively

while minimizing loss, and a great contextual awareness. Id-
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iom translation is an art and science that will undoubtedly
continue to be a significant and dynamic field of study as
languages and translation technology develop.

While this research provides valuable insights, it is im-
portant to highlight its limitations. A primary limitation of
this study is its reliance solely on the Scopus database. De-
spite their growing importance, the review does not critically
evaluate previous research on Al or Machine Translation
tools (such as Google Translate and ChatGPT), in idiom
translation, even if neural machine translation (NMT) is con-
sidered for further study.
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