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ABSTRACT

Intertextuality has become a characteristic feature of postmodern texts, in which, in addition to updated information

about contemporary or historical events, communicative and pragmatic guidelines are especially clearly visible. The effect

is achieved by so-called linguistic and stylistic resources, which would be distinguished by the corresponding potential.

Intertextual references are also actively used in business discourse (both oral and written). However, the field of business

discourse has not been studied much from the point of view of the theory of intertextuality. By foreign and Russian scholars,

intertextuality is mainly analyzed in relation to fiction texts and journalism (media texts). Nevertheless, the practice to use

intertextual connections is rather frequent in the process of drafting, conducting negotiations, and conducting business

correspondence pursuing the aim to manipulate business partners. Within the framework of this study, these specific aspects

of intertextual references in various text types of business discourse as well as their function in the texts under study are

highlighted and their manipulative potential is studied. Business documents functional analysis proved that in most cases

intertexts were used to establish more credibility and engage partners in the business process as well as provide some

guidance. Thus it proved our hypothesis that intertextual references in business documents can possess some manipulative

potential.
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1. Introduction

Modern research on the problems of intertextuality and

intertextual inclusions strenuously marks new resources for

its study, directly related to meaning. Communicative value,

anthropocentric views on phenomena. Concept-reference

points for the study of intertextual inclusions in the discourse,

as we can judge, within the boundaries of communicative

pragmatic aspects [1–6].

Above mentioned scholars collectively provide a foun-

dational understanding of intertextuality and its significance

in literary studies, demonstrating how texts are intercon-

nected and how this interconnectedness shapes meaning and

interpretation.

From the perspective of our research, this approach is of

interest from two positions. Focus on a recipient is invariably

associated with the presence/absence of certain background

knowledge, i.e., a certain set of information of cultural and

material-historical, as well as pragmatic character.

We believe that intertextual inclusions have a special

manipulative potential due to several reasons:

(1) these inclusions contribute to the increment of meaning

due to correlation with fragments of extralinguistic real-

ity that have special axiological potential, culturally and

pragmatically conditioned associations;

(2) the potential frequency of their actualization also con-

tributes to the consolidation in cultural memory among

representatives of a certain linguistic culture of specific

information that forms a general picture of the world and

causes variability/determinism of the interpretation of

reality;

(3) being a medium of activation and, therefore, an indicator

of culturally significant information, these elements have

a powerful persuasive effect.

It should be noted that not all intertextual inclusions

actualized in the text are involved.

In the implementation of manipulative influence. A cer-

tain number of intertextual elements perform in constructive,

text-generating, aesthetic, nominative or expressive func-

tion. It is obvious that the distinction between an intertextual

inclusion, realizing, for example, aesthetic or nominative

function, and the inclusion involved in the manipulation, is

very conditional. However, as Issers notes, the strategy is

based on the interpretation (of will, emotions, values of a

partner) and suggests a motive (more often motives) [7].

So, manipulatively charged inclusions can be attributed

to those that, in a comprehensive analysis of a wide/narrow

linguistic and extralinguistic contexts, type of speech genre

and intended status receptor reveal the intentional nature

of the use (not necessarily deceitful) in order to reach the

achievement of a specific communicative goal. In other

words, such an image can be called manipulative relation

to the mentioned elements, in which a certain idea of   real-

ity is an imposed stance, reaction or intention that does not

coincide with what the listener could form independently [8].

Within our research, we are going to investigate types

of intertextual references and carry out functional analysis of

such references identified in business discourse to evaluate

their manipulative potential.

A number of scholars in linguistics devoted their stud-

ies to developing speech manipulation concepts. Following

recent studies, we have already mentioned the social nature

of manipulation in general and speech manipulation in partic-

ular. Having such a nature in mind a manipulator may abuse

existing social norms [9]. We consider, that social norms

violation while manipulating happens due to the hidden char-

acter of the manipulation process. As only a manipulator

realizes the very fact of manipulation, their partners mostly

do not realize that they are manipulated, considering that

they act due to their own interests. That is why, some may

compare manipulation with coercion. On the one hand, both

seem rather similar, but we agree with Raz [10], who states,

that manipulation compared to coercion, does not interfere

with a person’s alternatives. On the contrary, in the opinion

of the scholar, which we support, it rather specifies how a

person makes their judgments, establishes preferences, or

sets goals then chooses between alternatives. Here we should

mention the works of another two scholars, Barnhill [11] and

Sunstein [12]. Like Raz, they highlight manipulation con-

scious and deliberate influence on someone’s beliefs, desires,

or feelings. Such influence, in their opinion, may result in

a lack of ideals for their own belief, desire, or emotion in

ways that are generally not in their self-interest or are likely

not in its self-interest in the given context. The other scholar,

Wilkinson [13], provides an eloquent image of manipulation

comparing a feeling of a manipulated person to the feeling

of someone being made someone’s puppet on a string. This

comparison visually demonstrates the fact that those who are
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manipulated mostly do not realize or feel it.

Manipulation in its broad sense is being studied by

scholars from different fields including psychology, so it is

rather obvious that philologists who study the phenomenon

of speech manipulation rely on psychologists’ studies and

following them, they also define the following signs of ma-

nipulative effect, which can be applied in studies of speech

manipulation as well:

- covertness of influence (concealment of the true goal);

- the conscious nature of the impact;

- the inducement of the addressee to actions pleasing to the

manipulating, or the introduction into his consciousness

of desires, attitudes, attitudes alien to him, but necessary

for the sender of the message;

- the manipulated person does not realize themself as an

object of control, believing that it was their own decision

related to the implementation of certain actions, believes

that they themself makes a choice [14–17].

We suppose that intertextual reference may possess

some signs of manipulative influence. The manipulative

potential of intertext in business discourse refers to the ways

in which businesses use intertextual references to influence

and manipulate their audience. Intertextuality is the practice

of referencing other texts, such as legal acts, business letters,

financial documents, etc. in a new text to create meaning

and context.

In business discourse, intertextuality can be used to:

- establish credibility: By referencing well-known and re-

spected texts, businesses can establish their credibility

and authority in a particular field.

- create emotional connections: Intertextual references can

evoke emotions and create connections with the audience,

making them more receptive to the business’s message.

- convey complex ideas: Intertextuality can be used to ex-

plain complex ideas and concepts in a more relatable and

engaging way.

- differentiate themselves: Businesses can use intertextual-

ity to differentiate themselves from their competitors and

create a unique brand identity.

However, the manipulative potential of intertextual-

ity in business discourse also raises ethical concerns. For

example:

- deception: Businesses may use intertextual references to

deceive or mislead their audience, creating a false sense

of familiarity or credibility.

- exploitation: Intertextuality can be used to exploit the

audience’s emotions and values, creating a sense of obli-

gation or loyalty to the business.

To mitigate these risks, it’s essential for businesses to

use intertextuality in a transparent and ethical manner, being

clear about their references and intentions.

Identifying models of manipulative rhetoric in modern

English-language business media discourse is a crucial task.

Here are some common models to consider:

(1) The Authority Model

This model involves citing experts, research, statistics

or legal acts to establish credibility and authority and to create

a sense of legitimacy.

(2) The Emotional Appeal Model

This model exploits emotions to influence the audi-

ence. Businesses may use storytelling, vivid imagery, or

emotional language to create an emotional connection with

their audience.

(3) The Social Proof Model

This model involves using social influence to persuade

the audience. Businesses may cite customer testimonials,

reviews, or ratings to create a sense of social proof.

(4) The Scarcity Model

This model creates a sense of urgency by implying that

a product or service is scarce or limited.

(5) The Repetition Model

This model involves repeating a message or slogan

to make it more memorable and persuasive and to create a

lasting impression.

(6) The Association Model

This model involves associating a product or service

with a desirable value, lifestyle, or image. Businesses may

use imagery, music, or celebrity endorsements to create a

positive association with their brand.

(7) The Contrast Model

This model involves highlighting the benefits of a prod-

uct or service by contrasting it with a less desirable alterna-

tive.

These models are not mutually exclusive, and busi-

nesses may use a combination of several models to create

the stronger manipulative effect. As for business documents,
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we assume that authority and to some extent emotional ap-

peal models will be mostly applied there to realize intertext

pragmatic functions.

Here we should mention that any type of a modern

business document is more of a special text as it reflects two

special areas of knowledge. One of them, as before, relates

to the subject area of the document, the second is document

science, literally before our eyes becoming the theoretical

and methodological basis for the communication of “initi-

ates”. The compiler of a documentary text enhances a system

of special, more and more rigid, and strict rules that limit

the variance in the expression of meanings. In addition, by

the end of the 20th century the technical conditions for com-

piling a document have changed dramatically: a computer

set has replaced a typewriter. Under these conditions, it is

easier to use samples and ‘precedents’, since it is possible

to simply copy texts created earlier. Compliance with the

new requirements for the document is achieved through a

set of operations called linguotechnological [18]. At the same

time, the possibilities of the Internet and working with many

documents at once make it possible to easily supplement

documents with intertextual references and even quote some

of the most important provisions [19].

The texts of English business discourse have two main

categories: main texts (regulations, contracts, statutory doc-

uments, etc.) and derivatives (documents whose main inter-

textual reference is the main texts, i.e., annexes to contracts

and documentation on the implementation of contracts, by-

laws clarifying documents, minutes of various meetings of

companies, etc.).

The main texts of business discourse contain several

different intertextual references, since they allow the text to

be shortened as concisely as possible, while filling it with

clarifying details contained or regulated in the texts to which

the interference reference is affixed [20].

Derivative documents usually contain an intertextual

reference to the main text (contract, law, etc.) as the main

intertextual reference to assure an intended recipient of the

legacy and correctness of the document. We can give an

example of an invoice as an additional document to the con-

tract.

Official business discourse is often closely intertwined

with other types of discourse within the framework of compil-

ing certain types of documents. For example, when drawing

up agreements of various kinds, official business and le-

gal discourse is used; when drawing up invoices and other

official documents on economic issues, a combination of of-

ficial business and economic discourses is often used [21, 22].

Such a combination of discourses is expressed through the

preservation of the official business style and stereotypes of

the official business discourse and the wide use of legal or

economic categories and terms.

The discourse of jurisprudence is the language of nor-

mative legal documents, as well as protocol speeches of

justice workers. The terms and formulations that are used

are unambiguous. They have strict and precise meanings,

equipped with unambiguously interpreted definitions in the-

matic dictionaries, as well as thorough interpretations in

specialized reference books, texts of laws. Therefore, eco-

nomic discourse is a set of economic terms and formulaic

phrases used in economic (including financial and account-

ing) documents [23].

Accuracy and clarity are important properties of legal

discourse. This style of the official language involves the use

of lexical units in a strictly defined sense. And grammatical

constructions should be built in such a way that ambiguity

and any attempt to manipulate is excluded. Another feature

of the language of legal discourse is a high degree of intertex-

tuality. This is reflected in the ability of legal texts to refer

to each other, while borrowing the formal and substantive

elements of other texts. A high degree of intertextuality of

legal discourse is often manifested in contracts on various

issues.

Addressing business or legal discourse we should con-

sider the use of quotes. Following such researchers as Ud-

ina [24], we believe, that any quote can be viewed as an in-

tertextual tool or as one of the intertext types. You can find

examples of quotes almost in all examples of business or

legal discourse such as contracts, CRM, memorandum, etc.

Most frequent cases, quotes from legal acts, appear in var-

ious forms and analytical situations. Functional analysis

may prove that they can implement more than one func-

tion. Therefore, most often scholars refer them to as cross-

references. For example, Udina in the same work [24] argues

that to strengthen judgments a citation relates a business

text to other legal texts such as Acts of Law, other court

judgments, opinions and regulations and others [24]. In terms

of manipulative potential, we may assume that it is usually
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used as a prove of credibility of a statement in a business

document. We also agree with the scholar in underlying the

importance of such interrelations in business and legal texts

to build up the semantic framework of a text and impact the

text structure formation. According to the scholar, quotes can

be defined as intertextual tools that perform various semantic

and pragmatic functions. So, we assume functional analy-

sis of cases with citations will be a valuable contribution

to the studies. Following other scholars, we consider these

functions important in both text production and text under-

standing. To sum up, a citation can be viewed as an explicit

manifestation of intertextuality in any texts of business doc-

uments and normally serves multifunctional purposes [25, 26].

2. FunctionalAnalysis of Intertexts in

Business Documents

To analyze intertext function in business documents

we used randomly chosen examples of different types of

business documents such as contracts, business letter, mem-

orandum, and CRM.

Based on the analysis of theoretical sources and the

analysis of texts from attached applications, we consider it

rational to single out the following main functions of inter-

textual references in business discourse.

(1) Referral function. This is the basic function of in-

tertextual references in business communication (especially

in documents). With its help, the new text is linked to other

already published texts (for example, derivatives with basic

texts; contract provisions are supported by technical regu-

lations or legislative norms). Thus, certain relations are es-

tablished between different texts (documents), which make

it possible to represent the entire array of documents as a

single macrotext with a common addresser, one task, and

similar means of its implementation.

(2) Informative function consists in providing some

useful additional information, as well as indicating the source

where it can be obtained (law, international treaty, internal

corporate documents, etc.) [27].

(3) Interpretive function: one text is used to evaluate

another text (for example, a summary text about research re-

sults based on different reports from company departments).

Thanks to interpretation, crossing and mutual influence of

texts arise, leading to the addition of these meanings, their

multiplication and enrichment.

(4) Appellative function. To substantiate his opinion

(decisions, actions, etc.), the sender uses as an argument a

reference to an authoritative opinion, document, or position.

All above mentioned functions of intertextual refer-

ences to some extent aimed at manipulating speech recipient

either opinion on something or encourage some particular

activity.

Any business communication regardless oral or written

is aimed at achieving some aim which is nearly impossible

without manipulating partners.

Below, we present analysis of various official business

documents for the use of intertextual references in them and

how they function.

Firstly, let’s consider intertextual references in the texts

of contracts. Mostly they are either verbal agreements within

the negotiation process which are used as the primary inter-

textual references, or references to statutory documents, as

well as documents confirming the powers of the signatories

(charters, powers of attorney), references to legislation and

by-laws (regulations, standards), references to the principles

of good practice, codes of ethics etc., references to other

documents (construction permit, technical documentation of

the project), or details of the parties (including banking) in

the text of the contract.

The above example (Figure 1) presents a section from

a contract. Here we can see the intertextual reference to

Chapter 63 Subchapter C of the International Revenue Code

of 1986 (Section 6221(b)). This is a very clear intertextual

reference to a specific provision of a specific legal act which

has an open access in the Internet via the following link .

So, we may conclude, that the reference is used to specify

this provision of the contract through Section 6221 (b) of

the International Revenue Code of 1986 and thus assure a

partner in a legacy of the text author. So manipulative po-

tential of the intertext reference is to gain trust, prove legacy

of suggested terms and thus establish credibility of a busi-

ness document by its referral function, i.e., appealing to an

approved legal act.

Another example (Figure 2): the parties indicate that

they will be guided in their cooperation by the regulatory

standards of the European Union in several sectors at once

(production, design, packaging, and labeling, etc.). Such

intertextual reference is not direct, but rather generalized.
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It allows to specify the scope of applicable EU legislation

as much as possible without specifying specific documents

and/or all their main provisions (articles). This made it pos-

sible to reduce the volume of the clause in the contract by

explaining complex ideas in a more relatable way and at the

same time indicate as accurately as possible all the acts by

which the parties should be strictly guided thus defining and

manipulating their future behavior.

Figure 1. Part of the agreement including the intertextual reference.

Figure 2. Part of the agreement including the intertextual refer-

ence (2).

In the two examples given, references to normative doc-

uments were used for the following purposes: 1) to shorten

the text of the agreement by referring to the relevant docu-

ments, instead of quoting them in full in the text; 2) infor-

mative – it is indicated which provisions regulate individual

elements of contracts in accordance with current national/in-

ternational legal standards; 3) indicating – the entire volume

of regulatory norms applicable to the contract or its indi-

vidual provisions is specified. Thus, intertextual references

made it possible to clarify as much as possible additional

regulatory provisions that are not clearly spelled out in the

contract, but still applicable to contractual relationships.

Let’s move to analysis of some other types of business

discourse.

In the above example of the memorandum (Figure 3),

we find such a reference: “due to extensive customer feed-

back, the results of current testing”, so the sender of the

document relied on few texts as a basis for delay. Another

reference “more information about this will be forthcom-

ing from Marketing”, means that Marketing department will

prepare additional information to other structural divisions

and have the necessary additional information for analysis

already.

Figure 3. Example of the intertextuality in the memorandum.

In this case, not specific intertextual references were

used, but generalized and indirect ones (for example, not an

exact comment of the target audience, but indicating their

totality and general content). Still their purpose is to con-

vince intended recipient that the sender of the documents

does everything possible to fulfill obligations. Again, we

see that the use of intertext is aimed at creating emotional

connections with the audience and making it more receptive

to the message of the document.

The above CRM document (Figure 4)includes such

provision: “This carriage is subject notwithstanding any

clause to the contrary, the Convention to the Contract for

the International Carriage of goods by road (CMR)”. That is,

even such a short document, which mainly contains data on

the delivered cargo and carrier data, contains an important

intertextual reference to the convention. Such a reference is

general – since it refers to the entire document, and not to its

individual provisions or additions to it. Thus, it is clarified

that the transportation of goods must comply with interna-

tional road transport standards regulated by this convention.

Without citing the text of the whole document, it urges a

recipient to act accordingly. Here the use of intertext enabled

to convey complex ideas in a short form while establishing

credibility and authority.

Other intertextual references in the document:

- it is indicated that the delivery has been paid for (refer-

ence to the invoice of payment for the goods and delivery
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together);

- the charter of shipping company;

- the delivery document is usually concluded based on a

preliminary contract for the purchase of goods (there is

no specific reference, but this follows from the derivative

nature of the document).

Figure 4. The example of CRM document.

Thus, the above example proves the assumption, that

business documents may contain various intertextual ref-

erences (to the original main documents or negotiations, to

additional and regulatory documents, etc.), which allow clari-

fying some provisions of the document, linking the document

to certain agreements or other documents, explaining or clar-

ifying individual provisions of the document or the specifics

of its regulation as a whole (that is, each business document

must comply with certain standards – corporate, etiquette,

regulatory) [28].

Ryzhenko [29] argues that depending on the type of dis-

course under study and the objectives of the study, the com-

position and number of identified functions of intertextual

references in the text varies within large limits [29].

The next document (part of it) includes such intertex-

tual references:

(1) Sections 36–39 of the Charities Act 1993.

(2) Trustee Act 2000 (see the Figure 5).

In this example, (Figure 5) in a very brief form, refer-

ences are made to the provisions of other regulations applica-

ble to the procedure for the association of two companies. In

this case, these references perform the following functions:

informative, referential, clarifying.

Figure 5. The example of memorandum document.

The changing conditions of communication determine

those concepts and categories that must be taken into account

when forming a business discourse. One of the integral con-

cepts of business discourse is communicative competence,

which, according to Syshchikov [30], “characterizes the par-

ticipants in communication and is the main parameter that

determines the adequacy of the speech actions of communi-

cants in such a social discourse” [30]. Communicative compe-

tence is manifested in the category of “addressing”, because

the addressee is often defined in business texts: an appli-

cation is submitted in someone’s name, a memo is written

to a superior, and a business letter cannot exist without an

addressee. In a business letter, we distinguish three types of

addressees: “ours”, “alien” and “quasi-ours”. Depending on
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the type of addressee, three types of letters are distinguished:

business, business letter and promotional letter. Each of them

has its own rules and regulations, its own style and type of

communication.

In this business letter (Figure 6) you don’t find any

direct intertextual reference, but still intertextual reference is

present in indirect form. We see the reference to the in-flight

magazine, in which the ads of the Overwatch Villa could

be published. In this case, there is a reference rather to the

magazine, as a product in which the result of cooperation

may appear than advertising of the resort. Intertextuality

is also seen between the text of the message and between

advertising samples attached to the letter as samples. That

is, here we have an intertextual reference of one text doc-

ument to the content of another. That is, in this business

letter, informative and appellative functions are used as they

are aimed at attracting resort employees to cooperation on

specific conditions by creating emotional connections with

the audience of the text.

Figure 6. The example of the business letter (1).

Another business letter (Figure 7) also contains an in-

direct intertextual reference to several documents that are

not directly listed in the document. So, in the first part of

the document and in the subject of the letter it is indicated

that the company has changed its name. A name change

is a legal procedure that must be appropriately fixed in the

company’s statutory documents (i.e., an indirect reference

to the document that legally fixes the name change). The

second part of the document contains a request, according to

which the company asks to inform several departments of the

partner company about such a name change. This is because

in the future, employees of these departments must prepare

all documents for joint cooperation, using a new name, based

on the text of the letter, as a provision (in invoices, contracts,

etc.). The main function of writing is informative, and in-

direct intertextual references in the text perform the same

function. Intertext here helps to convey complex ideas in a

short way while engaging the audience in a proper way.

Figure 7. The example of the business letter (2).

Figure 8 shows another informational letter about the

company name change. In this case, there are several inter-

textual references in the text at once: Companies Act 1956

and Notification No. G.S.R. 507 €.

Figure 8. The example of the business letter (3).
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In this case, the author of the letter specified in as much

detail as possible that the change in the name of the com-

pany was implemented in accordance with the procedure

prescribed by law. The purpose of such a detailed clarifica-

tion is informative.

The letters from examples 6 and 7 differ significantly in

their content because though they relate to the same subject

of information they differ in text composition. Therefore, the

purpose of a business letter itself may influence the quantity

and determine the need for direct intertextual references. In

general, depending on the purpose of a business document,

the number of intertextual references in them may differ, as

well as the functions they perform [31].

The functions of intertextual references to derivative

documents may also differ depending on the type of doc-

ument and the general requirements for their design. For

example, in the case of invoices and CPM documents, the

obligatory elements in them are intertextual references to the

main contract for the supply of goods, international docu-

ments in the field of transportation (different types of trans-

port) and price lists for the goods supplied. In most cases,

such intertextual data perform a clarifying function, however,

in such types of documents, this information is mandatory,

or the goods may be detained at the border or by the supplier.

Consequently, intertextual references in official docu-

ments may also be subject to certain requirements regarding

their completeness and accuracy. If in the main documents as

a contract intertextual reference can be short and referential,

then in derivative documents the references can be a set of

specific data from the main contract (product quantity, price,

delivery terms, etc.). In this case, the reference performs a

clarifying function by conveying complex ideas and concepts

in a more relatable way.

The above analysis also moves us to the conclusion,

that intertextuality in general and in business discourse in

particular, can be referred to such as situations of speech

communication in which adequate interpretation of speech

activity of the participants of speech acts depends on the

background and inference knowledge [32].

3. Conclusions

perform the following main functions in official documents:

reference, informative, clarifying, information contamina-

tion, and appellative.

It was revealed that the functioning of intertextual links

in business discourse has different goals. In documents that

are short in form (letter, memorandum, note) - keeping the

short format by referring to the main document. In more

detailed documents (agreement, protocol), links can serve

as an informative basis or specification of individual provi-

sions. In business documents, direct quoting is rare, but a

reference to another document (regulating, explaining, oblig-

ing) through the mention of the name or other details of the

document is a widespread practice. In business documents,

there may also be references to officials, their orders, deci-

sions, agreements We can refer it to the integration of verbal

statements into a written document which is considered a

special kind of intertextual references aimed to strengthen

persuasive impact of a text message.

Identifying models of manipulative rhetoric in modern

English-language business discourse is a crucial research

task. As for the referring to intertext as a part of manipula-

tive rhetoric in business discourse and business documents in

particular we may suggest based on our finding, that the Au-

thority Model is mostly applicable for business documents

as this model involves citing and referring to experts, re-

search, statistics or legal acts to add credibility and authority

to documents and thus engage the audience in business activ-

ity. It opens a new direction for studies: statistical analysis

of intertexts functions to reveal which possesses the most

manipulative potential.
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