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ABSTRACT

This study examines the impact of artificial intelligence on the pragmatic function of the French press, by analyzing the

role of this advanced technology in changing the methods of collecting, editing, and analyzing news. This research aimed to

comprehend the role and effect of artificial intelligence technology on news media practices in France, the quality of content

and the prevailing challenges. The researchers used a qualitative design and gathered data using semi structured interview

questionnaires. A sample of 15 participants is selected and further data is analyzed using content analysis approach. The

results showed that artificial intelligence is widely utilized to enhance the quality of content by streamlining the content

creation, design, and sharing process. Besides, the relevant technology helps French news media organizations to manage

redundant tasks and enable journalists to focus on more areas. It is found that AI algorithms are also employed to analyze

vast amounts of data, facilitating the speed and accuracy of content. However, the study participants indicated some ethical

concerns such as bubble filter and bias, further emphasizing the needs to counteract these ethical dilemmas. Therefore,

this research implied that AI technology enhances the pragmatic role of French news media organizations by facilitating

productivity and quality of content. While it offers many benefits, it is crucial to address the ethical issues revolving around

bias and bubble filters.
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1. Introduction

During the past few years, technology has evolved to an

extent that it is facilitating almost every sector organization.

Talking particularly about mass media today, the technologi-

cal advancement, especially the rise of artificial intelligence,

has transformed the quality and functioning of news media

organizations across the globe [1]. The relevant technology

is widely applied to enhance quality of data analysis and

accuracy, collecting information and sharing the content that

is consistent with audiences’ needs and demands [2, 3]. To-

day, news media organizations are empowered to manage

their operations more efficiently [4] evaluate and reshape their

content effectively, and represent news stories in the best

possible manner [2]. It is notable that artificial intelligence

offers significant tools for journalists, it enables quick news

production process, facilitates editing tasks, and also helps

with the public sentiment analysis. It is helpful in identifying

trends and predicting events, which further supports precise

and on-time news coverage procedures [5]. Integrating AI

technology in modern journalism, on the other hand also

raises several questions about its functionality and effective-

ness in the field. Some critics [6–10] also raised the concerns

about the accuracy, transparency, objectivity, conciseness,

and other basic compliance in AI usage for journalism pur-

poses specifically, in French news media call mom discourse

apps as a useful tool for delivering messages that may affect,

alter and shape public opinion about certain social, political,

economic, and other issues [11].

Artificial intelligence technology facilitates and im-

proves this discourse by securitizing reader data and their

online behavior [12, 13], further assisting in gathering, creating,

and representing content that is consistent with the audiences’

needs and interests [14, 15]. On the other hand, using AI tech-

nology in journalism also represents certain challenges and

ethical dilemmas regarding news production and dissemi-

nation [16–18]. Despite these challenges, the positive sides of

artificial intelligence cannot be overstated [19–21], as it enables

news organizations to provide personalized news content,

improve their audience engagement, and strengthen the posi-

tive role of news media in bringing major social changes [3].

Focusing on the current trends [22], role [23], and impact of

artificial intelligence [24] on news media organizations, this

research aims to explore the effect of this technology on

French news media actor says and its prospect of enhancing

the efficacy and effectiveness of their everyday functions. It

examines the role of the relevant technology in improving

the quality of news media content, content customizations to

meet audience needs, and she being public opinion through

its pragmatic functions. Besides, this study also aims to

highlight certain ethical challenges and dilemmas that are

potentially affecting the news creation, quality, and dissemi-

nation process. Overall, the purpose of this study is to high-

light the use of artificial intelligence and its impacts from

different perspectives and provide a baseline to identify the

challenges and ways to counteract them. What distinguishes

this study is its approach to the pragmatic function in media

discourse, as the study goes beyond the traditional focus on

the production and dissemination of information, to shed

light on how artificial intelligence can be used to improve

the effectiveness of media messages, including personaliz-

ing content, interacting with the audience, and achieving the

goals of media institutions. The study also provides a spe-

cific local perspective focusing on the French press, which

adds a distinctive dimension to the global debate on artifi-

cial intelligence in the media. The French press represents

a unique model thanks to its legacy based on integrity and

objectivity, while emphasizing democratic values   and free-

dom of expression [25]. This local context makes the study

relevant to analyzing the impact of artificial intelligence in a

media environment characterized by great strength towards

professional ethics and issues of transparency.

2. Literature Review

The relationship between artificial intelligence and me-

dia discourse is one of the most prominent challenges facing

journalism in the digital age [25–27]. With the increasing use

of artificial intelligence tools in content personalization, data

analysis, and improving operational efficiency, questions

arise about the impact of this technology on the pragmatic

function of the media. The French press, which has always

been known for its focus on integrity and transparency, is

facing a major transformation in its role as a result of these

technological changes. Therefore, this study seeks to explore

how artificial intelligence affects the pragmatic function of

media discourse and what role do these tools play in shaping

the nature and style of media work from the perspective of

the French press.
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2.1. Media Discourse and AI

Artificial Intelligence (AI) is a field of computer sci-

ence that aims to develop systems and programs capable of

performing tasks that require human-like intelligence. This

includes the ability to learn, reason, adapt, make decisions,

and interact with the environment in an efficient manner.

These capabilities are achieved by using algorithms and

data to analyze patterns, predict outcomes, or automate pro-

cesses [28]. The development and use of artificial intelligence

in journalism transformed media proceedings and discourse,

further altering how information is created, represented, and

designed for the targeted audiences [3]. Especially for the

modern journalists, artificial intelligence is a powerful tool

karma that offers different features such as machine learning,

data analysis algorithms, and natural language processing [29].

These aspects are useful for news media professionals as

they have advanced capabilities, allowing journalists to go

beyond conventional news reporting practices while provid-

ing highly personalized content, enhanced efficiency and

using different approaches to shape public opinion effec-

tively. With AI, the media sector has acquired new waves to

process large data sets in social trends and add remarkable

speeds, enabling journalists to dedicate more time to detail,

and investigative work. Many media outlets now depend

on AI to automatically edit, categorize, and verify content,

while some prominent news agencies, like the associated

press, use AI for drafting daily economic and sports reports,

reducing costs and improving speed and accuracy in news

distribution [30].

OK shift introduced by AI in media discourse’s ability

to customize content to match readers’ preferences hosted

by analyzing user behavior online, AI tools enable media

platforms to offer content that is consistent with individual

interests, boosting audience engagement with media con-

tent [28]. While content personalization draws in a larger

audience, it also presents challenges, how much has the risk

of creating “media bubbles” that force specific viewpoints

and limit exposure to diverse perspectives fault this challenge

is particularly significant for the French press, known for its

commitment to balanced reporting. Thus, responsible use

of AI in content personalization needs ethical standards that

ensure audiences are exposed to a variety of viewpoints [5].

2.2. Artificial Intelligence andMedia Discourse

Artificial intelligence technologies have played a cru-

cial role in advancing media discourse by improving the col-

lection, analysis, and customization of information to better

address audience needs through AI tools, media organiza-

tions are now able to create content automatically, producing

news and reports based on relevant data [31]. Several news

agencies use systems like coil and wordsmith to generate

news content on different topics such as Sports News, and

economic updates that further enable local journalists to fo-

cus more on professional development and other complex

tasks such as in-depth analysis of the data gathered and in-

vestigations [24]. In this context, big data analysis techniques

have become shown for contemporary journalism practices

with different tools like Google Analytics enabling the prac-

titioners to manage large amounts of data for identifying the

areas of audience interest and trending topics. These tools

ensure empowering journalists are empowered by designing

and shaping media content that is according to audiences’

preferences. Besides, natural language processing is also an-

other critical tool in news media discourse, that helps these

journalists to quickly analyze text and shortlist useful in-

sights. Popular technologies today like ChatGPT and BERT

are widely used to assess social media comments, audience

activities that help determine pertinent sentiments and iden-

tify the most discussed metals. This analysis helps news

media organizations to respond to audience interests and

provide content that is aligned with their current demands

and needs [19].

2.3. Pragmatic Discourse in French Media

Pragmatic discourse in media can be defined as the

deliberate use of approaches and methods to achieve tar-

geted results, such as influencing public behavior, raising

awareness about certain issues, and shaping their opinion [4].

Regarding the French news media, pragmatic discourse is

especially used to generate content that is consistent with

countries political and social interests as the focus is on is-

sues regarding French society. Historically, French news

media has always been popular for its in-depth coverage and

critical perspective, indicating it as a potential tool for influ-

encing public opinion. In this regard, French news media

emphasizes credibility, objectivity, and strong media contri-
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butions to facilitate public discussions for social awareness

among them [16]. With global shifts in media dynamics and

advancement in technology, however, the French press has

experienced significant changes in its approach to discourse,

especially with the rise of pragmatic functions in media [22].

The integration of artificial intelligence has provided new

tools for analyzing audience data and designing content to

meet individual preferences. Also, AI plays a key role in

supporting this pragmatic approach, enabling journalists to

identify trending topics across different social groups and

thereby deliver targeted, impactful content. This shift in-

cludes the use of data analysis algorithms to track social

trends allowing media messages to resonate more effectively

with the public and improving audience engagement and

response [23].

2.4. Pragmatic Functions of DiscourseMarkers

Discourse markers have always been a part of special

interest due to their widely accepted pragmatic functions [32].

Discourse markers indicate the speakers’ propositional con-

tent of a topic, they are syntactically dispensable, and they

are parasitic in nature and functionality. Depending on their

pragmatic functions and significance, discourse markers are

widely preferred in communication [33]. In this context, we

argue that the Coherence organizes the communication and

makes it well-understandable for the hearer. Here the role of

discourse markers is prominent as they are the causal factors

of creating the coherence and cohesion in the conversation

and written text [34]. The researcher further examined the

pragmatics and semantics of French discourse markers in

language. The researcher used a review approach and made

a valid argumentation accordingly. Results indicated that

discourse markers play an important role in creating and

strengthening coherent relations. They also halt the inferen-

tial meanings of the discourse and facilitate understanding

the interpretation through cognitive abilities with the least

effort in interpreting the information. To validate the prag-

matic functions of discourse markers, Mahony and Chen [35]

examined their role in the Korean language. The researchers

adopted the case study method and gathered the data by using

a corpus-driven analysis technique employed on two groups

of participants. Results revealed that native Korean language

speakers highly relied on discourse markers for conversation

purposes. However, bi-lingual Korean respondents showed

a high competency in using the discourse markers during

different social situations. Likewise, Al-Muhaissen et al. [29]

discussed the pragmatic functions of discourse markers in

terms of text and conversational discourse. The researchers

selected a perspective approach and made the authenticated

argumentation to highlight the relevant phenomenon. Results

revealed that using discourse markers helps the listeners to

increase the optimal relevance of the communication content.

For the speakers, they help to organize their conversation and

promptly resume the communication process. Dörr [36] Fur-

ther examined the pragmatic functions of French discourse

markers for the French and Korean native speakers. The

researcher selected individuals from varying French learn-

ing levels and compared them with Native French speakers.

Results revealed that higher-level students resorted to dis-

course markers as compared to the lower-level students [35].

However, as compared to Native French language speakers,

they are less likely to use discourse markers in both written

text and conversations. Moreover, we cannot sustain a con-

versation without using the discourse markers. If we remove

discourse markers, the utterances may remain the same, but

they lack the emotions, meanings, and understanding of the

discourse. Here the role of discourse markers is to create

the association and solidarity between the speakers and the

listener. Here the role of discourse markers is not only bridg-

ing the gap but also, it helps to give an impression on the

listener [37]. In this regard, Ulyanova & Petrochenko [38] in-

vestigated the pragmatic functions and benefits of discourse

markers in the Missing Manual. The researchers used a de-

scriptive qualitative approach and selected qualitative data

from the n = 4 manuals. Results showed that the pragmatic

function of discourse markers was mainly aimed at attain-

ing coherence and cohesion from the discourse. Thus, the

designated types of discourse play a particular role in the

discourse which further classifies their contributions. Please

see the Table 1.

According to Alami [39], the rapid interest in discourse

markers indicated several dimensions and roles of their dis-

course elements. As discourse markers bridge the breaks

between utterances, they largely maintain the follow of com-

munication. To further validate this, the researchers exam-

ined the studies witnessing the pragmatic importance of dis-

course markers in language. The researcher used a literature

review approach and selected n = 3 theories highlighting
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Table 1. Systematic review of pragmatic functions of the discourse markers.

Author & Date Methodology Journal/Source Description

(Mahony & Chen,

2024) [35]

Case study,

Corpus-driven

analysis

Temple University’s

Research Repository

Native Korean language speakers highly relied on discourse markers for

conversation purposes. However, bi-lingual Korean respondents showed

a high competency in using the discourse markers during different social

situations.

(Al-Muhaissen et al.,

2024) [29] Research Perspective
Theory and Practice in

Language Studies

Using discourse markers helps the listeners to increase the optimal

relevance of the communication content. For the speakers, they help to

organize their conversation and promptly resume the communication

process.

(Dörr, 2023) [36] Case study,

Comparative analysis

Studies in Second

Language Learning

and Teaching

Higher-level students resorted to discourse markers as compared to the

lower-level students. However, as compared to native French language

speakers, they are less likely to use discourse markers in both written

text and conversations.

(Alami, 2015) [39] Literature review

International Journal

on Studies in French

Language and

Literature (IJSELL)

The pragmatic functions of discourse markers enable the communicators

to talk in an eloquent manner. For instance, in face-to-face

communication, both individuals use different discourse markers that

further help them to communicate effectively.

(Ulyanova &

Petrochenko,

2015) [38]

Descriptive approach,

Qualitative analysis

Procedia - Social and

Behavioral Sciences

The pragmatic functions of discourse markers were mainly aimed at

attaining coherence and cohesion from the discourse. Thus, the

designated types of discourse play a particular role in the discourse

which further classifies their contributions.

(Aijmer, 2015) [37] Case study approach
Corpora and

Discourse Studies

We cannot sustain a conversation without using the discourse markers. If

we remove discourse markers, the utterances may remain the same, but

they lack the emotions, meanings, and understanding of the discourse.

(Li, 2016) [40] Cross-sectional study,

survey method

Canadian Social

Science

Respondents recognized the importance of discourse markers in both

written text and conversation which further added to their dependency

on discourse markers.

(Shakarami et al.,

2016) [41]
Descriptive qualitative

analysis

International Journal

of Instruction

Both formal and online chat largely contained discourse markers for

linking the fragments of communication. However, as compared to

online chat, the researchers found that the formal discourse

comparatively contained more discourse markers.

(Liu, 2017) [42] Research Perspective

Advances in

Computer Science

Research

The meta-pragmatic functions of discourse markers also help the

speakers construct the discourse, indicate the attitude of the speaker

toward the discourse, and strengthen the interpersonal associations

among individuals.

(Lopez Villegas,

2019) [43] Research Perspective

Arizona State

University’s Research

Repository

Discourse markers create pragmatic semantic cohesion, express

psychological and emotional states, and perform conversational actions.

These discourse markers also tend to formulate homo-sapient reality that

further helps the listeners to perceive and interpret the message and

social reality. Despite grammarians

discourse markers under different perspectives. Results wit-

nessed that the pragmatic functions of discourse markers

enable the communicators to talk in an eloquent manner.

For instance, in face-to-face communication, both individu-

als use different discourse markers that further help them to

communicate effectively [44, 45]. Similarly, Li [40] investigated

the pragmatic suitability and appropriateness of discourse

markers in native language speaking. The researcher used

a cross-sectional study and selected school-going students

from China. Results indicated that all the respondents agree

with the importance of discourse markers in the communi-

cation processes due to their pragmatic contributions and

existence. These respondents also recognize the significance

of discourse markers in both verbal and nonverbal commu-

nications, indicating their reliance on them [46].

2.5. French Journalism and AI

The French press is a unique model for addressing AI

in media discourse, providing a unique local perspective that

adds depth to the global discourse [27]. This distinction stems

from the historical legacy of the French press, which has

always been a pioneer in maintaining standards of integrity

and credibility, while emphasizing the values of freedom of

expression and democracy. The French emphasis on journal-

istic integrity also adds a new dimension to the global debate
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on the use of AI in the media [26]. While some countries focus

on commercial innovation, the French experience highlights

the importance of ensuring equal access to information, re-

specting diversity of opinions, and when applying AI tech-

nologies, the French press provides a model that can balance

the use of algorithms to improve efficiency and maintain the

integrity of the output. Through tools such as automated data

analysis and intelligent content personalization, the French

press seeks to provide high-quality content, while adhering

to traditional journalistic values [25].

3. Research Methods

This research is based on qualitative methods as the

main aim was to provide in-depth, baseline, and compressive

information about the role and effects of AI technology in

journalism. The main focus remained to explore the overall

impact ofAI technology on pragmatic discourse in the French

news media [47–51]. This technique helped provide an expan-

sive scrutiny of the issue under study. Using the descriptive

analytics approach, this study provided in-depth insights and

practical details about AI usage in journalism [49, 52, 53]. Be-

sides, this method also provided a robust understanding of

how AI effects different professional aspects of modern jour-

nalism in France. In this regard, semi-structured interviews

were conducted with the study participants to determine and

collect their opinions regarding AI usage in French news

media organizations. The researchers selected a sample size

of 15 interviewees as suggested by [54]. The sample size was

relevant, and the participants were selected using the con-

venient sampling approach to ensure maximum output and

details from the experienced journalists. The participants’ re-

sponses were recorded, transcribed, and further categorized

to identify the prevailing themes. These themes are further

shaped into headings, elaborating responses and points of

mutual agreement between the participants.

Despite the limited sample size, the study relies on a

qualitative methodology based on in-depth interviews, which

is an approach that does not require large samples [55, 56]. The

aim of these studies is to explore and understand the phe-

nomenon in depth, not to generalize statistically. The small

sample size also allows for the collection of detailed data and

in-depth analysis of the participants, which helps to explore

different aspects of the topic. This sample also represents a

carefully selected group of journalists and experts working

in the French press, who have direct experience in using

artificial intelligence, which makes it sufficient to reach rich

and useful insights.

4. Analysis and Discussion

After conducting the interviews and completing the

data gathering process, the collected data indicated robust

insights about the effects of AI technology in French news

media organizations. Besides, these responses also revealed

the possible benefits of technology in acquiring the pragmatic

function, the challenges these news media organizations face,

and recommendations regarding how to overcome them.

4.1. Data Analysis Procedures

Data analysis of interview transcripts was based on

gathering insights from individuals working in French news

media outlets, particularly journalists and senior media pro-

fessionals. Data analysis was based on identifying the themes

to highlight prevailing patrons that reflected the participants’

experiences and views with AI technology for journalistic

purposes. Semi- structured interviews using open-ended

questions help the study participants to openly discuss the

role and effects of AI technology journalistic practices, the

challenges media organizations confront, and AI’s capability

for enhancing pragmatic functions. By using content anal-

ysis approach, and data was evaluated to find sub- themes

and provide clear prominent stances across responses.

4.2. Enhancing Professional Efficiency and

Timesaving

Interviews with the study participants highlighted the

significant role of artificial intelligence in improving effi-

ciency and decreasing time and effort in news media organi-

zations. These participants mutually agreed that AI is facili-

tating several aspects of journalism in France formula from

data analysis and information gathering to content customiza-

tion and creation, this technology is positively affecting the

journalistic practices. The study participants mutually agreed

that one of the basic benefits of AI technology is its ability

to automate time- taking, tedious tasks, such as updating

stories and editing daily news. As a result, today, journalists

374



Forum for Linguistic Studies | Volume 07 | Issue 01 | January 2025

are enablers to give more time to their professional devel-

opment, improving their approaches, and work on strategic

preparation of news stories.

Study participants also highlighted using different tools

for generating automated reports, especially for the trend-

ing topics in sports, politics, business, and others. These

tools mainly involve quill and wordsmith. According to the

study participants, these AI-enabled tools ensure the quick

preparation and release of news stories. Also, they agreed

that these tools also help improve responsiveness to breaking

news, indicating and increasing audience satisfaction and

engagement in their content. Here, the study participants

also cited another example of efficiency improvement due

to AI to rapidly gather and analyze massive amounts of data.

According to them, available tools like tableau and Google

Analytics are widely used by French media professionals.

As a result, they can identify what it’s consistent with audi-

ence interests and improves their engagement. They further

argued that these technology, driven tools facilitate them to

prepare their coverage to the most trending and influential

topics for their audiences, which further promotes the pro-

ductivity of French news media as the focus remains on the

topics that are more appealing for their audiences.

Similarly, participant 2 opined that.

“I believe in the positive potential of AI tech-

nology in journalism practices. Here I will

suggest tools like Recombee and Outbrain that

help analyze audience behaviors and prefer-

ences, which enable me to select, design and

deliver content that is consistent with the needs

and interests.”

Overall, these study participants witnessed that this

content personalization helps improve audience engagement

and experiences, as they feel more involved in the content

they read. Improved engagement through technology driven

personalization features also helps to ensure audience inter-

est in the future, loyalty, and the time they allocate to reading

process stop.

4.3. AI and Content Personalization

Furthermore, data analysis provided a mutual agree-

ment among French journalists and media stakeholders on

the efficiency and effectiveness of artificial intelligence in

media content customization to enhance audience engage-

ment. Altogether, a general consensus was that AI-enabled

Journalistic practices to have altered news presentation to

ensure consistency with the audience’s needs and demands.

The study participants noted that AI-enhanced content deliv-

ery systems have positively influenced our user experiences.

Here some participants highlighted Adobe target as one of

the most preferred AI tools used by French journalists to

scrutinize audience preferences and behaviors, to ensure that

the content is aligned with their individual interests.

The study participants also agreed with the effective-

ness of this strategic technique, enhancing audience interest

and engagement as when they feel that content or item is

designed to cater their needs, they find it engaging. Be-

sides, some noted that this personalized content can increase

platform retention, drawing more frequent readership and

promoting the reputation of French media institutions. Par-

ticipants further explained that AI depends on analyzing user

behavioral data to determine which topics resonate most with

individual readers, subsequently directing suitable content

to them. This process saves time and resources, reducing the

need for random attempts to capture the French audience’s

interest.

Six study participants also commented that personaliza-

tion encourages a sense of loyalty among readers as they feel

that media institution understands and respond to their inter-

ests. This sense of individual attention encourages users to

return frequently, especially for breaking news and in-depth

reports. For example, according to participant seven,

“I have observed higher retention rates since

implementing content personalization systems.

This highlights AI’s role in promoting lasting

relationships with the audiences. I believe that

sequentially recommended content designed

to the user’s preferences improves their overall

experience and strengthens loyalty to our news

content”.

According to some participants, personalization pro-

motes a sense of loyalty among leaders, as they feel that the

media institution understands and responds to their interests.

Participant five opined that.
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“This sense of individual attention motivates

news media audiences to return frequently, es-

pecially for breaking news and in-depth reports.

I believe that it is a significant contribution of

AI technology in designing and sharing jour-

nalistic content”.

However, while content personalization is seen as

highly affected, some interviewees highlighted potential chal-

lenges, particularly around content bias. According to partic-

ipant three,

“In my opinion, personalization systems might

lead users to receive repetitive content based

on their interest, which limits exposure to a

diverse range of topics or perspectives. This is

one of the major concerns, which in my opin-

ion, should be sorted carefully”.

In addition, some journalists also expressed concern

about “filter bubbles” as it is based on exposing content

that reinforces existing views about presenting alternative

perspectives, potentially reducing the diversity of their me-

dia consumption [1, 5, 9]. AI technologies, such as machine

learning, also help analyze this data and extract patterns of

individual behavior. For example, if a user regularly reads

international political news, more relevant content is person-

alized in their user interface. Deep learning technologies

analyze user behavior to predict what they might be inter-

ested in in the future. This helps news organizations deliver

content before the user searches for it, enhancing the sense of

personal engagement. Using predictive analytics, AI helps

design engaging headlines and images that are relevant to

each user based on their preferences. Additionally, sentiment

analysis is used to understand emotional reactions to articles

and personalize more content that users will like. To further

counteract this issue, participants suggested a mutual opinion.

For example, Participant Thirteen stated that.

“Well, I think that personal realization systems

should be designed to occur and represent op-

tions beyond the user’s immediate interests.

This solution can be helpful as it will help en-

sure balanced and diverse content in our news

media”.

4.4. Artificial Intelligence as a Pragmatic Tool

Interviews with journalists and media experts reveal

that AI is seen as a practical assert in achieving key objectives

for French media outlets, such as boosting operational effi-

ciency, enhancing or disengagement, and developing rapid in-

formation access strategies [20, 57]. Study participants agreed

about the role of artificial intelligence as a pragmatic tool

that improves task performance and productivity by facilitat-

ing repetitive tasks, including fact- checking, data collection,

headline suggestions, and efficient content delivery. Accord-

ing to participant 7, “I believe that using AI helps P editorial

team members to give more time to improve their journal-

ism practices instead of giving excessive efforts to tasks that

are otherwise time- consuming. For example, artificial in-

telligence provides natural language generation services to

create unique and quick news reports on different topics like

crimes, sports, business, takes, and others. It further lowers

costs and increases productivity. In my opinion, this aspect

of technology is enabling French news media to work more

effectively, especially in this era of technology and increased

competition as now we can cover an event, prepare a new

story, and present it on our media platforms”.

Altogether, the participants’ responses indicate the crit-

ical role of AI technology in streamlining news media orga-

nizations’ functional goals through increasing the efficiency,

task performance, and effectiveness.

4.5. Ethical Challenges Raised by AI Usage

Study participants indicated algorithmic bias as a mu-

tual concern regarding the risk of AI usage in French journal-

ism. It is notable that selecting input data and the available

algorithms can generate content that is based on a clear em-

phasis on certain viewpoints, averting clarity in some topics.

According to participant 11,

“I know that algorithms contain historical data dad can

have biases that may affect the results of content. Some-

times these algorithms can produce content that is consistent

with previous information, or they overemphasize certain

issues specifically in news analysis. This issue concerns the

purpose of journalistic practices by limiting the quality and

diversity of information available to the public in France who

stopped besides, content personalization is another issue that

raises concerns about transparency, objectivity, and other
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primary ethics in journalism. These issues can lead to create

“filter bubbles” as the news audiences are experiencing the

content that is consistent with their viewpoints, liberating

their perspectives and critical thinking abilities.

Additionally, study participants also indicated that

these algorithms can be hard to comprehend, for the leading

to create concerns regarding public trust and engagement in

technology usage for the journalism purposes”.

According to participant 3,

“When we do not know how these algorithms

work and provide certain conclusions, how

can we rely on them? I believe that this

concern needs active scrutiny to ensure trans-

parency and objectivity, for the leading to de-

velop mechanisms to understand how these

algorithms work to the French audiences as a

whole”.

5. Implications

Based on the problem, nature, and focus of this study,

the results provide certain practical implications that cannot

be overlooked. First, it is crucial for the media organizations

to ensure a balanced approach regarding its usage as it of-

fers several benefits to upgrade news processing efficiency.

Ensuring this balance will help to sustain productivity and

also preserve human scrutiny for critical reporting and inves-

tigative journalism tasks, further benefiting the quality and

depth as significant aspects of traditional journalism. Further-

more, we found that AI is capable of providing personalized

content that is consistent with users’ preferences leading to

improved audience interest and engagement. However, this

aspect also raises the risk of dependent and biased content,

limiting audience exposure to diverse viewpoints. The study

also contributes to expanding the scope of pragmatic theory

by exploring the role of artificial intelligence as an effec-

tive tool for achieving media goals such as personalizing

content, interacting with the audience, and increasing influ-

ence. It also contributes to developing the discussion about

the relationship between the human element and algorithms

in the production of media content, by analyzing the bal-

ance between human intervention and artificial intelligence.

Considering these results, it is important for news media plat-

forms to design algorithms that are based on personalization

to introduce different types of content to ensure a balanced

perspective and avert repetitive and subjective experiences,

which may otherwise lead to biases. Finally, transparency

is an important factor in news media practices, it indicates

possible algorithmic bias. In this context, it is suggested that

building accessible and clear to explain algorithmic outputs

and functions is the need of the day. This transparency can

further ensure public engagement and trust in technology

applications, further ensuring that the AI is not only used

for financial interest but also complies with the primary eth-

ical standards of inclusivity, objectivity, transparency, and

conciseness.

6. Conclusions

This research examined the potential impact of artifi-

cial intelligence technology on the pragmatic operations of

French news media. The focus remained on how the rele-

vant technology has transformed newsgathering, analysis,

and editing procedures. The findings indicated that AI has

become an important tool in the news media, further enhanc-

ing the operations, productivity, and efficiency by helping

journalists to work with gigantic data accurately and quickly.

However, the integration of AI technology in journalism also

needs robust strategies to avoid unethical issues, such as

bias that may arise from the data generated. It is important

for media organizations to ensure a balanced technological

approach by focusing on conventional journalistic principles

of inclusiveness and objectivity. Notably, AI should serve

the public interest, without prioritizing the financial aims.

Consequently, it will improve the quality of news content

and also help news media organisations to sustain reputa-

tion. Therefore, this study provides useful insights regarding

yeah news discourse markers performing pragmatic media

function in French news content. The study adds a new di-

mension to pragmatic theory by exploring how AI can be a

tool for achieving practical media goals such as personaliz-

ing content and increasing engagement. A theoretical model

can be proposed that integrates technology with pragmatic

principles, helping to understand how modern technology

enhances core values   such as efficiency and influence on the

audience. The study also highlights how AI can satisfy the

audience’s growing needs for accuracy, speed, and person-
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alization. The study also adds a new dimension to media

transparency theories by examining the impact of AI on me-

dia credibility, where the analysis can be used to develop

a new theoretical framework that reflects the challenges of

transparency in the digital age. It also underlines the de-

mand for a critical consideration of AI usage even for the

general everyday use to communicate with the technology,

recognizing the continuous relevance of these factors.

Despite artificial intelligence technology offers several

benefits for the journalists, it also causes many ethical issues.

S French press is known for its strong commitment to basic

journalism ethics, the issue of certain challenges regarding

AI integration cannot be denied. In this regard, the possible

misinformation dissemination and content bias are two major

issues. Depending on artificial intelligence, without keeping

the ethical concerns under consideration, the relevant tech-

nology usage threatens the integrity of journalistic practices

whose job as a result, misinformation, disinformation, and

manipulation of data cannot be denied. These challenges fur-

ther demand different journalistic organizations to mitigate

the over reliance on artificial intelligence technology and

focus on its ethical usage.
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