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[bookmark: _GoBack]Websites are important marketing tools as they represent public images of corporations. They need to provide useful, updated, and adequate information to consumers while users should find it easy to navigate. This study evaluates destination marketing organization websites in terms of their functionality and usability. DMO websites of three Asian destinations are included in the comparative analysis. Content analysis approach has been employed, for which the first author undergoes two-round evaluation in order to reduce personal biases or mistakes. The adopted evaluation instrument can also be applied to other DMO websites and thus benchmarking can be established.




