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ABSTRACT

This article discusses how climate change is cross-culturally mediated in the media and what this entails in terms of 
maintaining environmental collaboration and guardianship of the Earth system globally. Although the science of climate 
change is not disputed, the media representations of the problem diffuse widely in various cultural settings depending on 
the historical, social, and political conditions. These variations may provide opportunities as well as challenges towards 
the creation of a coherent global response to the climate crisis. The article discusses how the media in North America, 
Europe, the Global South, and Indigenous communities are framing climate change, and it focuses on the aspects of 
justice, technological solutions, and collective responsibility. It emphasizes the possibility of the media to create cross-
cultural communication, prompt social action, and impact policy that will create sustainability in the environment. Also, 
the article addresses the significance of media approaches with a cultural understanding within the development of 
behavior change and the promotion of international collaboration on climate change action. The article concludes that 
the media, when well utilized, can become a potent instrument in the protection of the Earth's systems and the climate 
crisis experienced by the global world, despite the difficulties of misinformation, political and unequal access to the 
media.
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one. The vision of climate change and the discourses that 
the different societies develop around it are influenced by 
a host of factors, which are determined by factors such as 
historical experience with the environment, economic in-
terests, political ideologies, and cultural beliefs [8,9]. The 
media has been critical in breaking down the complex 
scientific information into simple terms that can be under-
stood by the masses, putting the issue in a way that will 
appeal to both the local and international communities [10]. 
Nevertheless, these representations are not neutral; they 
are imbued with cultural assumptions, values, and priori-
ties that impact the understanding and response to climate 
change. To give an example, in the Western media, climate 
change is increasingly being conceptualized as a threat to 
human civilization and economic stability, whereas in cer-
tain regions of the Global South, some communities and 
ecosystems are considered to be under threat of extinc-
tion due to climate change, which is being viewed as an 
existential threat [11,12]. The perception of climate change 
in most of the indigenous cultures is based on the spiritu-
al and ancestral wisdom and the oneness of all the living 
things and the Earth.

The review is new, as it focuses on the cross-cul-
tural diversity of media representation of climate change 
as a dimension that is relatively underrepresented in the 
existing literature. Although a lot of the current studies 
have been based on Western-centricity, there is an ever-in-
creasing trend that environmental problems brought about 
by globalization necessitate a bit of knowledge on how 
various cultural settings perceive and react to the climate 
crisis. This article will provide an in-depth discussion of 
the effects of media representations on local and global re-
sponses to the effects of climate change by analyzing me-
dia representations through the prism of different cultural 
viewpoints [13]. By doing this, it outlines the importance of 
the media in promoting or frustrating international cooper-
ation in the face of a common international crisis [14–16].

What is more, this review is innovative in its attempt 
to connect the media representations to the worldwide en-
vironmental cooperation. The manner in which the media 
reports on climate change not only influences the minds 
of people, but also those of policymakers and international 
organizations. The confusion or differences in the repre-
sentation of climate change in different cultures may result 

1.	 Introduction
Climate change is one of the most significant inter-

national issues facing the human race nowadays, and the 
consequences can be observed both in areas and in ecosys-
tems, as well as in economies [1]. The environmental, social, 
and economic impacts of climate change are extensive, as 
illustrated by the increasing temperatures, the increasing 
frequency and severity of weather events [2]. Of the many 
cases that have been difficult to solve in the world, this is 
one of them, and it needs to be solved through coordina-
tion at the global level, although this has, in most instanc-
es, been slow due to political disagreements, economic 
discrepancies, and cultural differences. Although a lot has 
been drawn towards the scientific and policy aspects of 
climate change, one aspect of the world's response to the 
crisis that is receiving a lot of importance, though which 
has been neglected, is the media. The media and espe-
cially its different manifestations have a significant role 
to play in the perception of the population about climate 
change, mobilization, and policy priorities [3,4]. Media 
representation of climate change, however, is not con-
sistent worldwide; that is, various regions, cultures, and 
societies see and describe the given issue differently. The 
cross-cultural images of climate change by the media of-
fer both the possibilities and the obstacles to international 
environmental collaboration and safeguarding the mecha-
nisms of the Earth.

The purpose of this review is to discuss the various 
ways in which climate change is represented in different 
cultural contexts and to find out the implications of such 
representations in the global environmental collaboration 
and safety of the Earth's systems [5]. Despite the current 
knowledge on the role of the media in environmental com-
munication, there is still a huge gap in the relationship be-
tween how media representations vary across cultures and 
how such variations affect international collaboration in 
response to climate action. This paper aims to fill this gap 
by exploring the role of cross-cultural media portrayals in 
shaping social perceptions of climate change and global 
action in environmental sustainability [6,7].

The central part of this review is the acknowledg-
ment that the problem of climate change is not merely a 
scientific or technical concern but also a highly cultural 
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ies perspectives, and the environmental communication 
theoretical perspective, help a great deal in understanding 
how messages concerning climate change are construct-
ed and digested [23]. This section examines the theoretical 
frameworks that would inform the discussion of cross-cul-
tural media manifestations of climate change, with a par-
ticular focus on how media influences as well as mirrors 
cultural conceptualization of environmental phenomena.

2.1.	Understanding Media Representations of 
Climate Change
The representations of the media are formed dis-

courses, which mirror the values, the cultural norms, and 
the political ideologies in the society, in addition to the 
technological and institutional procedures involved in the 
production and circulation of information [24]. Media rep-
resentations may be viewed as reflections and creators of 
popular thinking on the issue of climate change. They help 
to specify the problem, formulate solutions, and encourage 
action (or even inaction), hence being an important factor 
in the development of environmental discourse. Climate 
change is a complex international problem that is usually 
simplified into easy-to-understand stories that can be easily 
understood by more people. The representations are some-
times narrowly centered on either one of these aspects of 
the issue, such as the science of climate change, the possi-
ble economic cost of climate change, or the theatrical ef-
fect of rising temperatures [25]. 

Figure 1 depicts the climate change media repre-
sentation structure, where there is an interaction between 
scientific facts, cultural contexts, and political forces in 
constructing media storylines. There are various ways of 
framing climate change depending on past experiences, 
socio-economic status, and political landscape in various 
cultural settings.

Western media, e.g., is well known to show climate 
change through economic and technological solutions 
with the emphasis on individual and corporate responsi-
bility [26]. The powerful discourses in these surroundings 
tend to highlight the tragic outcomes of the lack of ac-
tion, calling for the concentration on the mitigation and 
adaptation strategies. Conversely, in the Global South, 
the representations of climate change are more likely to 
emphasize that vulnerable groups will be affected more 
than others, which preempts the social justice concerns 

in a disjointed response to addressing the problem, which 
will hinder the establishment of a global solution to ad-
dressing the issue. This article is going to investigate how 
such cross-cultural media representations either make or 
break international cooperation and provide information 
about how the media can be incorporated as an instrument 
of achieving more understanding and cooperation at a 
global level [17,18].

Alongside consideration of the implication of glob-
al cooperation, this review will attempt to examine the 
effects on protection of Earth systems. Climate change is 
not an abstract political element; it is a very real menace 
to the biosphere, ecosystems and life support structures of 
the Earth [19]. Media depiction of climate change affects the 
people, policy makers and eventually the effectiveness or 
failure of an initiative to safeguard the systems on Earth. 
This article will show what the media could do to encour-
age positive cultural changes towards greener practices and 
increased environmental responsibility by referring to the 
examples of successful media campaigns [20].

To sum up, the article presents a valuable addition 
to the literature since it is one of the first studies that cov-
ers a neglected topic of cross-cultural media coverage of 
climate change [21]. It highlights the necessity of a subtle 
approach to understanding the role of different cultural 
backgrounds in media representations of the climate crisis 
and how such representations generate world collaboration 
and environmental preservation measures. By doing this, it 
preconditions more inclusive and culturally sensitive me-
dia approaches that will be able to cut across divides and 
create a global response to the climate crisis. The role of 
cross-cultural dialogue in addressing climate change can-
not be overemphasized, and this review is a very important 
step towards realizing how the media can be used to sup-
port or block the dialogue in the global arena [22].

2.	 Theoretical Framework: Media 
Representation and Culture

To comprehend the complicated interplay between 
media, culture, and climate change, one needs a theoretical 
framework that is able to deconstruct the communication 
of climate change using different types of media used in 
different cultures. Media representation and cultural stud-
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and moral aspects of climate action [27]. Although climate 
science is always a central part of such narratives, the lo-

cal culture, politics, and environment influence how cli-
mate change is interpreted in the media.

Figure 1. Global climate change media representation framework illustrating the interrelationship between science, culture, and poli-
tics in media portrayals.

2.2.	The Role of Culture in Shaping Media 
Representations
The role of culture in the representation and un-

derstanding of climate change is quite basic. Cultural 
and communication studies theories accentuate the fact 
that the media does not reflect reality, but it constructs it. 
The cultural constructs of media representations are in-
fluenced by the way information flows through specific 
cultural structures and manipulates the reception of the 
message [28]. The cultural prism regarding climate change 
has a tremendous influence on the content and the tone of 
the media narratives. Histories, values, and social struc-
tures of different societies are different, and each of them 

influences the way in which they perceive environmental 
problems [29]. As an illustration, in communities where the 
value of collective action and community is strong, cli-
mate change can be presented as a collective problem that 
should be addressed with solidarity and mutual sacrifices. 
However, in individualistic societies, it can be replaced 
with individual accountability and technological fixes.

The emotional appeals in the media accounts of cli-
mate change also reflect the cultural disparity in the way 
climate change is perceived. As an example, the fear-
based narratives might be actively employed by the West-
ern media to convey a sense of urgency, with the focus on 
the catastrophic outcomes and extreme weather patterns 
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communities [10,35]. It is only through the combination of 
the two outlooks that the media can contribute to a more 
all-inclusive and holistic approach to the communication 
of climate change that cuts across cultures.

2.4.	The Political Economy of Climate Change 
Media
The media production is also a political economy 

that is very critical in determining the representation of 
climate change [36]. The media is controlled by political 
views, economic gains, and corporate investments, which 
can impact reporting on climate change. In most Western 
nations, media conglomerates affiliated with the fossil fuel 
business have a long tradition of understating the serious-
ness of climate change or casting doubt on the science [37]. 
Such media bias can be a great barrier to the public com-
prehending and taking action regarding climate change.

On the other hand, media in nations with a robust 
environmental movement or political system where sus-
tainability is more emphasized can be more alarmist or 
activist, demanding immediate action on climate [38]. Such 
contrasted political-economic situations make it difficult to 
establish a common world response to climate change. Ad-
ditionally, the emergence of online media and social net-
works has only made the situation more complicated, as it 
is now possible to distribute both scientific truth and fake 
news on an unparalleled scale [39]. The fact that some me-
dia understand how to shape the story on climate change, 
especially by selective coverage of the issue or using sen-
sationalism, highlights why critical media literacy and a 
deeper comprehension of the forces that influence the cov-
erage of climate change are necessary.

2.5.	Implications for Climate Change Commu-
nication and Global Cooperation
The effects of the media on climate change represen-

tations are not only cultural products but also instruments 
of shaping the opinion of people, political agenda, and in-
ternational collaboration [40]. Climate change being a global 
problem, proper communication strategies should be based 
on the variety of how climate change is perceived in dif-
ferent cultures. In order to establish a unified worldwide 
response to climate change, the media needs to advance 
common discourses that cut across cultural boundaries, 
but cannot ignore local settings. The media can become a 

or rising sea levels [30]. Such representations frequently 
promote immediate response so as to prevent catastrophic 
results. Conversely, in more holistic cultures, such as most 
Indigenous cultures, climate change can be represented as 
a loss of the natural equilibrium, which necessitates further 
spiritual or philosophical reconsideration of the connection 
between humans and the environment [31]. In this approach, 
the focus is commonly on stewardship, environmental re-
spect, and preserving traditional knowledge.

2.3.	Global vs. Local Narratives: Bridging the 
Divide
One of the most serious problems of cross-cultural 

media coverage of climate change is the conflict between 
the global and local discourses [32]. The global discourses 
usually present climate change as an issue common to all 
people of any geographical location and cultural origin [33]. 
This is a strategy that usually places emphasis on the sci-
entific agreement, international policy framework such as 
the Paris Agreement, and the collective duty of countries 
in order to reduce the effects of climate change. Nonethe-
less, global stories are vital in creating a sense of an urgent 
global challenge, but tend to ignore regional differences in 
climate change effects and remedies.

In contrast, local stories are based on definite cultur-
al, social, and environmental settings. These illustrations 
are inclined to concentrate on the specific effects of cli-
mate change on local populations, industries, and ecosys-
tems [34]. The local media tend to raise awareness of the 
struggles of the marginalized groups, including Indigenous 
communities, small farmers, or communities with low in-
comes, who are the most affected by climate change but 
the least able to solve it. These local narratives play a crit-
ical role in comprehending the interplay between climate 
change and other problems such as poverty, inequality, and 
social justice. However, local stories tend to be disjointed 
and not in touch with the world discourse, which restricts 
their influence on the environmental policy-making pro-
cess on a larger scale and the global collaboration.

The difficulty, then, is to fill the gap between glob-
al and local stories. In order to create productive interna-
tional collaboration on climate change, the media should 
balance between global demands that can be relevant to 
the problem of shared responsibility and local stories that 
can help to understand the needs and views of various 
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This has been the case in the United States, where 
the media has been polarized, then depolarized based on 
political interests, and on the other hand, based on scien-
tific consensus [44]. Although certain sections of the media 
have under-reported or even denied climate change, espe-
cially those with connections to the fossil fuel industry, an 
ever-expanding number of environmental media houses 
and personalities have endeavored to place the topic at the 
center of political debate. Climate change in these situa-
tions is usually framed as a moral and existential issue of 
future generations, and much emphasis is placed on the 
role that governments and corporations should play in mit-
igating climate change. European media, in their turn, are 
of a more collective nature, as climate change is presented 
as a European issue that needs a collective response from 
the member states [45]. Such framing is consistent with the 
attempts of the EU to be seen as a leader in the area of mit-
igating climate change, such as the high-target objectives 
of the European Green Deal.

These images are intensely shaped by the prevailing 
political and economic models of the West that revolve 
around technological fixes, market-based processes, and 
measures such as carbon pricing. However, this is usual-
ly criticized by environmental justice movements, which 
claim that such policies might unfairly endanger the 
wealthiest individuals and that their positive effects would 
be less systematic than the inequalities are usually claimed 
to be [46]. Green technologies, renewable energy, and eco-
nomic transformation are also presented as solutions to the 
problem by the media in North America and Europe, but 
the solutions are not always introduced with the full con-
sideration of the social, cultural, and ethical aspects of cli-
mate action.

3.2.	Global South: Unique Depictions and 
Challenges
Unlike the North American and European discours-

es on climate change, media coverage of climate change 
in the Global South is more likely to focus on the issue in 
terms of its direct and disproportionate effect on vulnera-
ble groups [46]. In certain parts of the world, like sub-Saha-
ran Africa, South Asia, and some parts of Latin America, 
climate change is being framed as a matter of life or death 
among populations that already face challenges of pover-
ty, food insecurity, and political instability [47]. The media 

facilitator between the different cultural viewpoints and 
bring more understanding and collaboration. This poten-
tial, however, can be achieved only in the event that media 
houses accept the intricacies of cross-cultural communica-
tion and implement the strategies that consider the needs 
of the global and the realities of local environments.

To sum up, the theoretical background of the media 
depiction of climate change is heavily embedded in cultur-
al and political meanings that influence the way the prob-
lem is perceived and discussed [41]. Through the analysis of 
how media create and deliver climate change messages in 
various cultures, this section points to the difficulties and 
possibilities of developing global communication patterns 
that will lead to collaboration and result in significant en-
vironmental change.

3.	 Cross-Cultural Variations in Cli-
mate Change Representation

Being a multifaceted and complicated problem, cli-
mate change manifests itself differently in various cultures 
based on historical context, economic reality, political, and 
social value systems [5]. Although scientific facts about cli-
mate change do not differ across borders, the stories cre-
ated around them differ greatly depending on the cultural 
orientation. This part explores these cross-cultural differ-
ences with an inquiry into the differences in how climate 
change is conceptualized across different areas, like North 
America, Europe, the Global South, and among indigenous 
people. It shows the significance of learning about such 
differences to enable more successful international collab-
oration in addressing the climate crisis.

3.1.	North America and Europe: The Domi-
nant Narratives
Climate change representations in North America 

and Europe are frequently put in terms of both scientific 
urgency and economic consequences [42,43]. The stories told 
by the media in these parts of the world highlight how di-
sastrous climate change is, how it has increased sea levels, 
caused severe weather conditions, and resulted in general 
mayhem with economies and infrastructures. Such depic-
tions are normally backed by climate science, employing 
statistics and forecasts to state how serious the problem is.
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the Western media, where people are usually concerned 
with surviving and technological solutions [53].

Climate change representations in indigenous media 
usually focus on interfering with the way of life of indig-
enous people and the depletion of sacred lands, animals, 
and plants [53]. Such images lie more entrenched within the 
contexts of the environment, culture, and history of Indige-
nous people, showing the particular susceptibility of these 
groups to climate change. As an example, Arctic indige-
nous communities prioritize the melting ice in the sea, and 
its catastrophic impact on their subsistence systems, and 
the Pacific Island states emphasize the growth in the sea 
levels and the threat they pose to the islands and cultures. 
Such depictions not only increase the awareness of the en-
vironmental consequences but also demand the protection 
of Indigenous rights and cultural heritage against climate 
change.

Moreover, Indigenous media tends to propagate al-
ternative discourses compared to those in the mainstream 
discourse. These stories highlight the importance of Indig-
enous knowledge systems, which provide sustainable solu-
tions in terms of ecological balance and long-term custody. 
In these regards, climate change is not simply an environ-
mental crisis but a cultural and ethical dilemma that pushes 
the principles of modernity to the extreme [54]. The repre-
sentation of Native voices in the global climate discourse 
is essential because it provides insight into sustainable liv-
ing and gives an alternative to the highly practiced ideolo-
gies of industrial growth and technological advancement.

3.4.	Bridging the Cultural Divide: The Role of 
Media in Fostering Understanding
This cultural gap between these various manifesta-

tions of climate change is a great challenge to internation-
al collaboration [55]. Since media accounts about climate 
change are culturally, economically, and politically con-
structed, it is common to find them as an indication of the 
existing disparities of power and resources in the various 
parts of the world. Such dissimilarities may cause mis-
understanding or even a direct clash during international 
climate negotiations when the interests and needs of the 
Global South or the Indigenous population may be pushed 
to the backseat in favor of the technology offered by West-
ern civilization.

To seal this gap, media approaches that consider both 

portrayals of the Global South pay much attention to the 
social justice facets of climate change and present it as a 
moral crisis that must be repaired by the historically indus-
trialized nations.

These areas tend to point to the overlapping of cli-
mate change with other world problems, including poverty, 
health inequalities, and insufficient access to clean drink-
ing water [48]. As an example, in some of the African re-
gions, the narrative about climate change revolves around 
droughts, harvests, and displacement, which only contrib-
ute to the already vulnerable socio-economic conditions. 
The expression of climate change in this context is closely 
connected with the concerns of justice, fairness, and com-
pensation, whereby richer countries are called to bear the 
responsibility for all the past emissions that caused pres-
ent-day environmental disasters. The media in these areas 
often demand more equitable allocation of resources and 
more international assistance in the adaptation and resil-
ience-building processes [49,50].

Also, the concept of climate change representation in 
the Global South frequently incorporates the focus on in-
digenous knowledge and practices as possible solutions [51]. 
This is seen mostly in the media discourse about sustain-
able agriculture, community-based resources, and local en-
vironmental management. These images are in opposition 
to the technological, top-down solutions that are fostered 
by the Western media. Although these local solutions are 
sometimes promoted as relevant and highly grounded in 
traditional knowledge, the problem is how to make these 
media images reach a global community and be acknowl-
edged by the international policy.

3.3.	Indigenous Media and Alternative Narra-
tives
The indigenous cultures hold their own and most of 

the time very different ideas about climate change, where it 
is not just a problem concerning the environment, but also 
a spiritual and cultural crisis [52]. Although indigenous me-
dia are usually sidelined in the mainstream media system, 
they are vital in offering these voices and in promoting a 
holistic approach to the protection of the environment. The 
way humans interact with nature is perceived as sacred in 
most indigenous cultures, and interdependence and stew-
ardship are highly valued. This worldview is the opposite 
of the anthropocentric, exploitative accounts common in 
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on international environmental cooperation and how differ-
ent depictions of climate change may either promote or pre-
vent global cooperation between countries. It will also take 
into account how the media could be utilized to facilitate the 
culture gap and facilitate a more collective answer to the cli-
mate catastrophe.

4.1.	Cultural Misunderstandings and Divides 
in Global Climate Discourse
The possibility of miscommunication and misun-

derstanding due to the difference in the cultural percep-
tion of climate change is one of the main issues of global 
environmental cooperation [55]. The scientific consensus 
concerning climate change is also evident, but its cultural 
interpretation is very diverse in various countries and re-
gions. The climate change problem in the Western media 
is usually presented as a scary menace to the stability of 
economies, technological advancements, and human civ-
ilization. It is a representation that sometimes focuses on 
individual accountability and technological invention as 
the answer to the crisis. Conversely, the media in most 
developing countries of the Global South are keener on 
the socio-economic injustices and the disproportionate ef-
fects the impact of climate change has on the vulnerable 
populations. These images commonly focus on the moral 
aspects of climate change, including how industrialized 
countries have a historical role to play and why they 
should give it back.

These conflicting accounts have the potential to di-
vide on an international level particularly in climate ne-
gotiations. Historically, these developed countries are the 
biggest sources of greenhouse gases, and so, they may be 
interested in technological remedies or market-based inter-
ventions, including carbon trading or green technology in-
novation [60]. Meanwhile, Global South countries, the ones 
that have contributed the least to climate change but are the 
most impacted by its effects, tend to support more funding 
towards adaptation and loss and damage funding [61]. Such 
variations in priorities and values, which are formed un-
der the influence of the media coverage of climate change, 
may result in strains in the international negotiation pro-
cess, and it becomes hard to agree upon important ques-
tions such as the reduction of emissions, financial aid, and 
climate justice.

These cultural differences have a particular risk of 

global and local views should be in place. Whereas inter-
national media campaigns may give people a feeling of 
individual accountability and seriousness, local media may 
embody localized, context-driven images that portray the 
most urgent issues to specific communities [56]. It can be 
achieved by encouraging more cross-cultural communica-
tion via the media so that a more inclusive story of climate 
change could be created, one that takes into account the 
variety of experiences and solutions, but also encourages 
collaboration on a global scale.

3.5.	Implications for Global Climate Policy
The climate change representation differences be-

tween both countries, as discussed here, have important 
implications for climate policy in the world. This variety of 
stories denotes the complexity of the issue as such and thus 
implicates the idea that a single action concerning climate 
will not apply to everyone. Sound global climate policy 
should acknowledge the dissimilarity in the ways climate 
change is experienced, comprehended, and expressed with-
in cultures. It needs to consider the moral aspect of cli-
mate action, including the fact that industrialized countries 
are held to account for the historical guilt, but vulnerable 
groups must be provided with the necessary help to thrive 
and live [57].

To sum up, cross-cultural differences in media rep-
resentations of climate change demonstrate that culture 
has an immense power over the perception and response to 
climate change [58]. Through these varying representations, 
we will be in a better position to comprehend the challeng-
es and opportunities that they offer in relation to global co-
operation and climate action.

4.	 Implications for Global Environ-
mental Cooperation

The international scope of climate change requires an 
international approach, but the cross-cultural differences in 
the media coverage of the problem may adversely affect the 
cooperation attempts. Although climate change is a science 
that is universal, the manner in which it is perceived and im-
plemented varies across cultures, according to the historical, 
political, and social contexts of different cultures [59]. This 
part discusses the impact of these varying media depictions 
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escalating in international organizations such as the United 
Nations Framework Convention on Climate Change (UN-
FCCC) and the annual Conference of the Parties (COP) 
meetings. In this case, it is not just about reconciling the 
scientific perception of climate change but maneuvering 
among the complicated social, economic, and political 
environments influenced by the various media represen-

tations [62]. Misinformation about what other cultures are 
concerned with and prioritize may prevent any good dia-
logue and, eventually, slow down or water down the global 
response to climate change. The effects of various media 
representations on the global climate policy are summa-
rized in Table 1, especially when it comes to the Paris 
Agreement and international cooperation.

Table 1. Summary of the policy implications of climate change media influence, showing how different media narratives impact 
global environmental cooperation.
Media Representation Policy Impact Global Cooperation Outcome Challenges

Urgency and Catastrophe Push for immediate action, stricter 
emission targets

Mobilizes nations for urgent policy 
frameworks (e.g., Paris Agreement)

Potential for polarization, ignoring 
long-term adaptation needs

Climate Justice and Equity Calls for reparations and financial 
support for developing nations

Strengthens focus on loss and damage 
funding, adaptation support

Tensions between developed and 
developing nations

Technological Optimism Promotion of market-based solutions 
(e.g., carbon trading, green tech)

Encourages investments in renewable 
energy, innovation-driven solutions

Potential neglect of social justice con-
cerns, unequal access to technologies

Collective Responsibility Greater international collaboration and 
shared targets

Promotes multilateral environmental 
agreements

Risk of unequal burdens on poorer 
countries

4.2.	Media as a Tool for Bridging Cultural 
Gaps
Nevertheless, even with the hurdles associated with 

cultural differences, the media can also be extensively used 
to mend the gaps that exist between the various regions 
and create more cooperation in climate action globally [55]. 
Through the development of stories that address both the 
urgency in the world and locality, the media can contribute 
to the development of a sense of collective responsibility 
without overlooking cultural diversity. The most relevant 
aspect of global climate communication is to strike a bal-
ance between the universal messages of the necessity of 
immediate action and local representations, which should 
appeal to local people [63].

The media can also be the venue of cross-cultural 
communication and exchange of ideas, solutions, and ex-

periences of people in diverse regions of the world [21,64]. As 
an example, media partnerships between countries whose 
views on climate change are different can point to the in-
terdependence of the global climate crisis and help them 
understand each other. The documentaries, foreign news, 
and social media campaigns can be dedicated to demon-
strating the effects of climate change in various areas, be it 
the rising sea levels that are threatening small island states, 
or the disastrous droughts that are afflicting the rural pop-
ulations in Africa or Asia. By bringing these issues to-
gether and emphasizing them, the media can contribute to 
the establishment of the premise that climate change is an 
international problem and that it needs to be addressed by 
all. As Table 2 reveals, media coverage of climate change 
differs depending on the regions, with different attention 
paid to urgency, technological solutions, and social justice 
issues.

Table 2. Comparative analysis of climate change media narratives across regions, highlighting important thematic differences and 
cultural influences.
Region Narrative Themes Primary Focus Cultural Influences

North America Urgency, Technological Solutions, 
Economic Stability

Economic and technological impacts 
of climate change

Capitalism, Individualism, Technolog-
ical optimism

Europe Collective Responsibility, Green Tech-
nology

Regional cooperative action, renew-
able energy

European Union policies, Environ-
mental sustainability

Global South Climate Justice, Vulnerability, Repara-
tions

Disproportionate impacts on vulnera-
ble groups

Colonial history, Global inequality, 
Development goals

Indigenous Communities Stewardship, Interconnectedness, Spir-
itual Crisis

Traditional ecological knowledge, 
community-based solutions

Connection to nature, Spirituality, Cul-
tural preservation
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a tool to hold governments to their word. Moreover, mass 
media campaigns that highlight the common good of glob-
al climate action, that is, creating new jobs in the green 
energy sector or improving people's health due to cleaner 
air, can also generate popular approval of climate policies 
and hence governments would easily achieve enactment of 
bold climate laws.

4.4.	Challenges in Aligning Media Messages 
for Global Action
Although the role of the media in encouraging action 

worldwide on climate change has the potential to bring 
more collaboration, the role has not been achieved without 
difficulties [11,71]. Diversity of the media landscapes is one 
of the main problems, as they differ greatly across nations 
in terms of media ownership, political influence, and ed-
itorial independence. In other nations, the media content 
reporting on climate change is greatly distorted by political 
or economic concerns with the strong fossil fuel companies 
or government agencies defining the discourse to dilute the 
seriousness of the crisis. In this regard, the media can play 
a role in misinformation or the denial of climate change, 
which negatively affects the process of achieving a global 
agreement on climate action.

The other issue is the limited coverage of the media 
in certain regions of the world. Although the digital media 
and social media sites have facilitated the dissemination 
of information around the world, there is unequal access 
to credible coverage on climate change [72]. In most devel-
oping nations, the traditional media houses might lack the 
resources to report on climate change widely, and social 
media can either be censored or misused by the govern-
ment. Such a gap in access to correct information may im-
pede attempts to establish solidarity and collaboration in 
the world on climate change.

Furthermore, although the media messages may be 
harmonized with regard to the objectives and values that 
are applied globally, cultural and linguistic differences 
may complicate the process of relaying those messages to 
the international audience. To make the intricate language 
of climate science and policy accessible to the culture and 
language of particular groups of people and enhance their 
ability to understand how to interpret the message, it takes 
tact and skills in cross-cultural communication [64]. In the 
absence of this, media messages will be misconstrued or 

Moreover, the media may be instrumental in redi-
recting the political debate on climate change to less tech-
nocratic and market-oriented solutions and more compre-
hensive solutions that would take social justice, equity, and 
human rights into consideration [65]. The media can enhance 
the voices of the Global South and indigenous communi-
ties by raising the voices that highlight the ethical and cul-
tural aspects of climate change. As an example, the media 
campaigns on the strength of the Indigenous knowledge 
systems or the new solutions that are being implemented 
locally can help to prompt the international audiences and 
policymakers to consider more comprehensive approaches 
to climate action [66].

4.3.	The Role of Global Climate Agreements 
and Media Influence
International climate negotiations, like the Paris 

Agreement, require the necessary cooperation at the glob-
al level; however, in order to achieve it, it is necessary to 
overcome the barrier of cultural differences and find the 
grounds that could unite different countries. The media has 
the potential to influence the political will and shape the 
opinion of people just before international negotiations. 
Since global climate negotiations tend to be conceptualized 
within the frameworks of global responsibility, equity, and 
justice, reporting on such events would have the power to 
influence the discourse on such matters [67].

To illustrate, the media's perception of the objectives 
of the Paris Agreement, especially the introduction of the 
so-called common yet differentiated responsibilities, has 
helped to establish the manner in which countries perceive 
their contributions to the global climate initiative [68]. The 
media representations emphasizing the unfair effect of cli-
mate change in the developing countries, and the historical 
role of developed countries, assist in developing the moral 
and political pressure to hold nations to their obligations. 
On the other hand, media messages that undermine or mis-
represent the ethical aspect of climate change may under-
mine the advocacy towards fair climate action, especially 
in matters relating to financial assistance and technological 
transfer.

The media plays a critical role, particularly in mon-
itoring and implementing agreements after they have been 
agreed on [69,70]. With the countries trying to achieve their 
emission reduction goals, the media coverage can serve as 
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weather patterns, and ocean currents. The media depictions 
of climate change not only affect the level of knowledge 
of society about these systems but also define how society 
reacts to protecting these systems. This part discusses the 
effects of cross-cultural media depiction on Earth system 
protection, and how the manner in which climate change 
is represented affects the people, behavioural modifica-
tions, and policy-making that would promote or weaken 
the safeguarding of global ecosystems. The section also 
talks about how media can become an initiator of cultural 
change towards sustainability, creating a better feeling of 
responsibility to protect the systems on Earth.

5.1.	Media's Role in Driving Public Engage-
ment with Earth System Protection
The media is also a key determinant in involving 

the masses in the action against climate change, especially 
in spreading the message about the great significance of 
safeguarding the Earth's systems [75]. The media can create 
a sense of urgency and mobilize people to take action by 
presenting climate change as an existential threat to human 
and planetary well-being. As an illustration, representa-
tions of environmental catastrophes in the media, e.g., ex-
treme heatwaves, floods, and wildfires bring the concept 
of climate change closer to everyday life and make it more 
relatable and familiar, taking it out of the field of abstract 
science.

Nevertheless, there are serious consequences of how 
the media present climate change concerning the way the 
masses react to the issue [76]. There is a possibility that 
fear-based stories that dwell on disastrous consequences 
may cause anxiety and a sense of powerlessness, which 
can result in apathy or lack of involvement in the matter. 
Conversely, media depictions where hope, resilience, and 
solutions of action are highlighted are more likely to pro-
mote a more active response in the general population. The 
positive news of communities finding their ways to handle 
climate change or the developments of renewable energy 
should enable individuals and communities to take mean-
ingful action in safeguarding systems on Earth.

The tone of media coverage on climate change and 
its framing across different cultures may affect the degree 
of public involvement [77]. As an example, in societies 
where prioritizing collective action and communal re-
sponsibility are important, any media campaigns that talk 

overlooked.

4.5.	Opportunities for the Media to Foster 
Global Environmental Cooperation
Nevertheless, the media have great prospects of hav-

ing the world collaborate on environmental issues in spite 
of these difficulties. International media initiatives, such 
as joint documentaries or cross-border social media cam-
paigns, can be used to assist in overcoming cultural blind 
spots and give a voice to those communities that are most 
vulnerable to climate change [69]. Such initiatives can trans-
form the story of separation into an action of unification by 
highlighting the fact that climate change is never an issue 
that can be addressed by a single nation, but a collective 
action of the world.

Also, the media can be used as an activist for the 
policies that support international collaboration, including 
climate financing, technology transfer, and capacity-build-
ing in risky areas [73]. The media can motivate people to 
take action by identifying the issue of climate change as a 
global problem and drawing the masses to agree to policies 
that focus more on populations that are the most impacted.

To sum up, the media is an important factor in 
achieving environmental collaboration in the global sphere 
as it not only shapes the ways in which people view cli-
mate change but also shapes the discourse according to 
which international negotiations take place [35]. Although 
cultural differences are a very difficult problem to solve, 
the media may also serve as a means of communication 
and cultivate a more inclusive attitude towards climate in-
tervention. The media can facilitate international unity to 
tackle the climate crisis by making the world responsible 
together through cross-cultural cooperation and emphasiz-
ing the common global responsibility.

5.	 Impacts on Earth System Protec-
tion

With climate change gaining momentum, securing 
the systems of the earth, including the atmosphere, oceans, 
and even ecosystems, has been an acute concern of the 
global society [74]. Climate change poses a danger of inter-
fering with the complex and interlocking systems that sup-
port life on Earth, such as biodiversity loss, variations in 
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about the importance of communities in safeguarding the 
environment can have a strong appeal. Table 3 provides 
a summary of the emotional appeals applied in the media 
concerning climate change in various regions and how 
they impact cultural values and the engagement of the pop-
ulation. On the other hand, media messages in a more indi-

vidualistic society, like cutting down on carbon footprints 
or living a sustainable lifestyle, can prove more effective 
in creating engagement. Whatever the cultural context may 
be, nevertheless, the function of the media in triggering the 
public consciousness and action is an acute part of the bat-
tle to save the systems of the planet.

Table 3. Summary of emotional appeals in climate change media representations across regions, showing how cultural alignment im-
pacts public engagement.
Region Primary Emotional Appeals Cultural Alignment Effect on Public Engagement

North America Fear, Urgency, Hope Individual responsibility, technological 
optimism

Encourages action through urgency, may 
cause anxiety

Europe Hope, Collective Responsibility Social solidarity, political unity Promotes cooperation, collective action

Global South Moral Responsibility, Injustice, 
Hope Social justice, equity, reparations Motivates activism and international 

solidarity
Indigenous Communi-
ties

Interconnectedness, Stewardship, 
Resilience

Deep connection to nature, respect for 
traditions Fosters cultural pride and resilience

5.2.	Behavioral Change: Shaping Sustainable 
Practices through Media
Individual and collective behavior can be improved 

by media representations as well and has a direct effect 
on the Earth system protection [78]. The media can influ-
ence the relationship people have with the environment 
and promote more sustainable practices and lifestyles. 
An illustrative case in point, energy conservation, waste 
disposal, and the utilization of renewable resources cam-
paigns might be especially effective in the case of strong 
media images and the representations of the positive out-
comes of the behavior, not only to the planet but to a per-
son or a community.

The difference in culture in terms of portraying sus-
tainable practices can affect the use of such practices in 
other regions. In Western media, sustainability is usually 
discussed in the context of consumer choice, where people 
are offered to purchase green products or use energy-sav-
ing technologies [79]. This individualistic practice, however, 
might not be palatable to collectivist cultures, where com-
munity-based solutions might prove to be more relevant. 
On the contrary, Indigenous cultures in several instances 
may encourage environmental stewardship practices with a 
focus on communal accountability, respect for nature, and 
prolonged sustainability using media [80].

The media may also contribute to changing the soci-
etal standards concerning consumption and environmental 

influence [81]. The necessity to change the system can be 
created with the help of documentaries, advertisements, 
and social media campaigns, which demonstrate the harm-
ful impact of excessive consumption, deforestation, and 
fossil fuels. Media depictions of the beauty of natural eco-
systems and biodiversity may also be the means of a better 
emotional attachment to the surrounding world, encourag-
ing individuals to do their personal part to protect it.

The media can normalize the behaviors that are sus-
tainable and induce a cultural change that will treat envi-
ronmental protection as a part of the daily routine through 
the influence of the narrative [82]. This may be as minor as 
lifestyle changes like the use of less plastic or plant-based 
foods, or as monumental as the restructuring of the econo-
my, transportation, energy grid, etc., in a society.

5.3.	Institutional and Policy Impacts: The Me-
dia's Influence on Environmental Deci-
sion-Making
Besides affecting the behavior of the population, 

media portrayals of climate change are important in insti-
tutional and policy-level decisions impacting the protec-
tion of the Earth system [83]. The media has a pivotal role 
in determining the agenda of governments, international 
organizations, and even environmental movements, as cli-
mate change starts to assume a central place in the political 
agenda. However, the manner in which the media discuss-
es the issue as an acute crisis to be addressed immediately 
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or a problem that can be overcome with time can affect 
how policymakers respond to climate solutions.

Indicatively, media messages that emphasize the 
world's interrelatedness of climate change and its impact 
on the most vulnerable communities can influence gov-
ernments to implement fairer climate policies [11]. By em-
phasizing the necessity of climate justice and unfair effects 
on developing countries, the media can put pressure on 
the rich countries to keep their pledges to finance climate 
change and reduce carbon emissions to the atmosphere. 
Likewise, the media can give a voice to communities at the 
front line of climate change, calling on the policy makers 
to take into account their needs and experiences during en-
vironmental decision-making.

The reporting of media can also, in most situations, 
have an impact on the formulation of the international 
climate agreements, as well as the implementation of the 
regulations that are supposed to safeguard the systems on 
earth [10]. The media can also contribute to the development 
of a political will to make bold global agreements, like the 
Paris Agreement, by portraying climate change as a global 
crisis and emphasizing the opportunity to use cross-bor-
der cooperation. On the other hand, media campaigns that 
reduce the seriousness of climate change or push false in-
formation can prevent progress and prevent the support of 
policy action among the population.

In addition, the growing importance of social me-
dia in the development of the discourse allows people to 
provide the environmental movements with an influential 
instrument in policy-making [84]. Social media platforms 
are used by activists and organizations to create aware-
ness, hold protests, and pressure governments on the issue 
of climate change to act stronger. The agendas of climate 
change have moved to the top of the political agenda at the 

global level thanks to visible movements such as Fridays 
for Future or Extinction Rebellion, which are usually driv-
en by media attention.

5.4.	Case Studies of Successful Media Cam-
paigns for Earth System Protection
Media campaigns have proven the capacity of the 

media to create a positive change in safeguarding systems 
of the earth [85]. A good case in point is the campaign of 
the so-called Earth Hour, when people and companies are 
asked to switch off the lights for one hour to increase the 
level of awareness of the issues of climate change and en-
ergy consumption. Earth Hour has become a representa-
tion of the masses taking action to protect the environment 
and has attracted the attention of millions of people in the 
world through global media exposure and social mobiliza-
tion.

Likewise, awareness campaigns that suggest the 
need to protect biodiversity, such as the efforts that have 
been made to examine the preservation of coral reefs or 
the conservation of endangered species have resulted in 
mass public attention and policy changes [86]. The imag-
es of beauty and vulnerability of the ecosystems in the 
media can be a strong call to action, as they highlight 
the necessity to take care of not only the climate but also 
the ecosystems, supporting life on our planet. Such cam-
paigns show the media's strength in creating a change in 
behavior, mobilizing the masses behind environmental 
policies, and promoting a sense of collective responsibili-
ty to the planet. As indicated in Table 4, there are several 
media campaigns that have been used in the mobilization 
of public opinion in taking action against climate change, 
leading to significant changes in environmental behavior 
and policy.

Table 4. Case studies of successful media campaigns in climate action, summarizing their goals, strategies, and outcomes.
Campaign Name Region Goals Media Strategy Outcomes

Earth Hour Global Raise awareness of energy conser-
vation

Global social media push, partici-
pation events

Over 180 countries involved, significant 
energy savings during event

Fridays for Future Global Mobilize youth for climate action Social media campaigns, school 
strikes

Millions of youths globally demanding 
climate action

350.org Global Raise awareness of CO2 levels and 
need for reduction

Online petitions, documentaries, 
social media

Global mobilization, policy impact on 
emissions reductions

The Ocean Cleanup Global Reduce ocean plastic waste High-profile media coverage, 
crowdfunding campaigns

Successful launch of ocean cleanup tech-
nologies, raised significant awareness
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tations across North America, Europe, the Global South, 
and Indigenous communities, geographic coverage remains 
incomplete, with limited analysis of media landscapes in 
Eastern Europe, Central Asia, and the Middle East. Second, 
the rapid evolution of digital technologies and algorithmic 
content curation—particularly on social media platforms—
is discussed only superficially; the role of recommendation 
algorithms in shaping climate change perceptions across 
cultures warrants deeper investigation. Third, this review is 
qualitative and interpretive rather than quantitative; it does 
not employ systematic content analysis or cross-national 
comparative metrics that could strengthen generalizability. 
Fourth, despite efforts to center non-Western perspectives, 
the theoretical framework draws heavily from Western me-
dia and communication studies, which may inadvertently 
privilege certain epistemological assumptions. Finally, the 
dynamic nature of climate change media coverage means 
that findings may require continuous updating as polit-
ical landscapes, media ownership structures, and public 
discourses evolve. Future research should address these 
gaps through mixed-methods, cross-national designs with 
explicit attention to understudied regions and digital plat-
forms.

6.	 Conclusion
To summarize, cross-cultural representations of cli-

mate change in the media have a very significant role in 
determining response and understanding of the climate 
crisis among societies. This paper has delved into the role 
of different cultural backgrounds in shaping the coverage 
of climate change and its future impact on the global envi-
ronmental accord and sustaining the systems on the Earth. 
Although climate change has a universal scientific founda-
tion, how it is manifested in various regions due to histor-
ical, social, economic, and political influences may either 
bring unity or divide the world's reaction to this urgent 
problem.

The variety of media representations, such as urgen-
cy in the Western discourse and justice-focused models of 
the Global South and the Indigenous populations, makes 
the relationship between culture and climate communica-
tion a multifaceted phenomenon. Although these differenc-
es are the issue of particular regions and their particular 

5.5.	Challenges in Leveraging Media for Earth 
System Protection
Although the media have the potential to change the 

world, there are still some constraints to utilizing media to 
save the systems of the earth [87]. Among other things, this 
has to be done in such a way that the media portrayals of 
climate change are accurate, inclusive, and culturally sen-
sitive. Misinformation or climate change denial may de-
rail the game of reaching the people and policymaking in 
most areas. Moreover, media reporting on climate change 
is not always integrated and it may concentrate on flashy 
incidents or more immediate emergencies without talking 
about the long-term, systemic transformation that is neces-
sary to safeguard the systems of the planet.

The other issue is making sure that media messages 
are received by all the members of the society especially 
those who are marginalized and might be the most affected 
by the climate change but have little access to the media [88]. 
It is important to ensure that the voices of the diverse are 
incorporated in the narratives of climate change in order to 
have a more inclusive, equitable approach to environmen-
tal protection.

5.6.	Media as a Catalyst for Earth System Pro-
tection
The media has become an indispensable part in 

forming the general perception of climate change and its 
effects on the systems of the Earth. Using powerful stories, 
the media can be able to change behavior, policy, and glob-
al action that will save the ecosystems of the planet. Pro-
moting a more profound sense of environmental responsi-
bility will trigger cultural changes in favor of sustainability 
and long-term ecological responsibility, which is to be 
achieved by the media. Nevertheless, the success of media 
in securing the systems of the earth is based on how the 
media delivers true, inclusive and culturally pertinent im-
ages of climate change that appeal to different audiences. 
With the climate crisis in its continuing development, it is 
time that the media should meet the challenge, not only of 
raising awareness but also of taking action to protect frag-
ile ecosystems on our planet [89].

5.7.	Limitations of the Study
Several limitations should be acknowledged. First, 

while this review examines cross-cultural media represen-
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and will allow us to build the kind of global collaboration 
response necessary to solve the problem of the climate cri-
sis.
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