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A brief description of importance of the findings detailed in the paper
The manuscript entitled, “Antecedents of Microblogging Users’ Purchase Intention Toward Celebrities’ Merchandise: Perspectives of Virtual Community and Fan Economy” developed the underlying mechanism of an emerging marketing genre, key results and findings provided a clear framework of four antecedents based on the conceptual model and indicated that the high intensity of online interaction (OI)led to higher levels of the perception of parasocial relationships (PSR) and the sense of Virtual Community (SOVC). Through a media consumption aspect, the paper also confirms that the strength of OI, PSR and SOVC is critical to identifying the of PI and potential buying behaviours, in regards of digital fan economy in China. Given the rare cross-fertilization between marketing and fandom studies hinder the knowledge development for marketing practitioners and policymakers, we provide useful implications of digital marketing practices for marketers, celebrities and policymakers from marketing psychologies in the context of virtual fandom community, expanding a broader scope of media fandom study across disciplines and cultures.
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